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The Unilever Sustainable Living Plan

The Unilever Sustainable Living Plan is our blueprint for achieving our vision to grow our business, whilst decoupling our
environmental footprint from our growth and increasing our positive social impact.

The Plan sets stretching targets, including how we source raw materials and how consumers use our brands. The scale of our
ambition means that we are finding new ways to partner with others in business, government and society.

Faced with the challenge of climate change and the need for human development, we want to move towards a world where
everyone can live well and within the natural limits of the planet. That’'s why our purpose is to make sustainable living Common
place.

mwﬂisnammw”aym‘ﬁmﬁy: Sustainable Living Plan, Unilever-online reporting
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a. Total fuel consumption within the organization from non-renewable sources, in joules
or multiples, and including fuel types used.
b. Total fuel consumption within the organization from renewable sources, in joules or
multiples, and including fuel types used.
c. Injoules, watt-hours or multiples, the total:
1. electricity consumption
. heating consumption
m. cooling consumption
v. steam consumption
d. In joules, watt-hours or multiples, the total:
v. electricity sold
vi. heating sold
vii. cooling sold
vii. steam sold
e. Total energy consumption within the organization, in joules or multiples.
f. Standards, methodologies, assumptions, and/or calculation tools used.
g. Source of the conversion factors used.
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Our sustainable development report is an important document for many audiences.

It describes the governance structure and systems we have in place to manage our business and our responsibilities. It also
tells our stakeholders how we're performing against key indicators that measure our impacts and sustainable development
activities.

Because mining operations are long-term, capital-intensive ventures and because most of our products are sold under long-
term contracts, every aspect of our business depends on both the short and long-term viability of what we do.

It also depends on our ability to consistently deliver on our commitments over an extended period of time.

It is essential for us to not only manage our activities appropriately, but also to report transparently about our performance.
Our sustainable development report plays an important role in helping us monitor and measure results, communicate with
stakeholders, and ensure accountability.
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Our stakeholders

Stakeholder engagement

Our approach to stakeholder engagement varies by group. You can read about our approach to stakeholder engagement in
this report.

Cameco's stakeholders are people who:
o are affected by our business
e can have an impact on our business
* we have legal, financial or operational obligations to

Accordingly, we recognize six core groups of stakeholders:
e communities

customers

employees

government and regulators

investors

media

Each of these diverse groups has a personal, professional or statutory investment in Cameco.

Our stakeholders have a right to know what we are doing to manage our safety, environmental, social, financial and
governance responsibilities, and we have an obligation to give them timely, accurate information.

w”aymﬁmﬁa/: Cameco Sustainablr Development Report 2012-online reporting
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Finding out what matters

As part of our work in 2011, we engaged Deloitte to help us more clearly define our approach to sustainable development
materiality, assessment and reporting. At the same time, we decided to move from Cameco based key performance
indicators to Global Reporting Initiative (GRI) sustainability metrics.

Deloitte provided recommendations related to our sustainability program and facilitated internal workshops with the project
working group.

Subjects that emerged as material for both Cameco and our stakeholders for sustainable development reporting were
reviewed with our management steering committee and then used to determine which GRI and corporate indicators we
should report on.

Based on this work, Cameco selected the 31 GRI indicators presented in this report. We will also continue to report against
four company indicators that measure things not covered by GRI — average radiation dose, public opinion polling results, and
two measures of our governance practices.

You will find references to these indicators throughout this report. You can review full performance information in our GRI
index.

w”aymﬁm@?&/: Cameco Sustainablr Development Report 2012-online reporting
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OUR ROLE, FROM THE FOREST TO CONSUMERS

About this publication

Fibria Celulose S.A.'s 2013 Report presents the company's performance in the areas of governance, economic-financial,
social and environmental responsibility. In this issue, we have adopted the most recent version of the Global Reporting
Initiative (GRI) guidelines for sustainability reports, which recommends more objectivity and focuses on material themes, i.e.
on the aspects most relevant to the perpetuation of the business from the perspective of the company and society. The
structure of the publication reflects the Materiality Matrix, which was updated at the end of 2013 following the
recommendations of the G4 version of the GRI and the International Integrated Reporting Council (IIRC). In each chapter a
material theme is highlighted and drives the narrative, to offer readers a broader view of the context. All this effort is the
result of a consultation process regarding the Report that included suggestions from the company’s Sustainability
Committee, readers, external consultants and other stakeholders. We also received recommendations from Bureau Veritas
Certification (BVC).
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Information has been compiled from the Aracruz (ES), Jacarei (SP) and Trés Lagoas (MS) industrial units; the forestry units
and offices in Bahia (Posto da Mata), Espirito Santo (Conceigado da Barra and Aracruz), Mato Grosso do Sul (Trés Lagoas)
and Sé&o Paulo (Capéo Bonito and Vale do Paraiba); and the pulp loading operations in the port of Santos (SP). Units
maintained by Fibria in ventures with other companies, such as Veracel, in Bahia, and Portocel, in Espirito Santo, are not
part of the scope of this Report.
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REPORT SCOPE

This report gives a transparent account of MEC's business lifecycle impacts: how we make, sell, and use gear in
a responsible way.

We report on all of our retail business operations across Canada, and on MEC-brand products. We report limited
information on non-MEC brand preducts sold, and don't include performance data (except social compliance)
about suppliers or contract factories. This is because we've focused our efforts where we have the biggest impact
and opportunity for change. We'll expand our scope over time.

As we made critical decisions about scope, subject matter, and level of detail, we applied the principle of
materiality. This means we report the information we believe could influence the decisions of our members, staff,
and other stakeholders, and our ability to execute our strategy.

JayaLANLGL: MEC 2012 Accountability Report %11 10
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LLam’ﬁ'aQaluL%iada:vliﬂ’m laun “Infographics enclosed with this Report: Business model, Value
chain and Materiality Matrix; Long-Term Targets, Sustainability Objectives and main results
obtained; Stakeholders, global operations of the company and its social and environmental

projects; and Corporate governance and engagement channels.”

Information has been compiled from the Aracruz (ES), Jacarei (SP) and Trés Lagoas (MS) industrial units; the forestry units
and offices in Bahia (Posto da Mata), Espirito Santo (Conceicéo da Barra and Aracruz), Mato Grosso do Sul (Trés Lagoas)
and Sdo Paulo (Capéo Bonito and Vale do Paraiba); and the pulp loading operations in the port of Santos (SP). Units
maintained by Fibria in ventures with other companies, such as Veracel, in Bahia, and Portocel, in Espirito Santo, are not
part of the scope of this Report.

Also in line with the GRI's G4 guidelines, the 2013 Report seeks to be more objective, with more concise text and a greater
number of infographics, presented in a detachable booklet that summarizes Fibria's main management aspects and
operations and can be used independently.

Infographics enclosed with this Report: Business model, value chain and Materiality Matrix; Long-Term Targets,
Sustainability Objectives and main results obtained; Stakeholders, global operations of the company and its social and
environmental projects; and Corporate governance and engagement channels.

Despite the new, more concise format of this Report, we chose to preserve all indicators previously collected in past years,
updating the information in this online Report. Fibria understands that a portion of its relationship public uses this data. All of
these versions are available in Portuguese and English. Before its publication, the Report was submitted for external
verification by Bureau Veritas Certification, seeking to achieve a GRI G4 Comprehensive level of application following a
"reasonable” grade in scope of assessment, which is the most reliable according to the international ISAE3000 standard.
Bureau Veritas Certification issued a statement of verification, which is found in its entirety at the end of this chapter.

Fibria is developing a new system of indicators connected to the company's management system, so that the indicators are
automatically updated in all databases. The role of the professionals responsible for updating the data becomes mangerial
rather than operational. Finally, this Report was presented to outside experts, who shared their opinions and perceptiohs of
the publication.

w”aymﬁmﬁ&/: Fibria Report 2013-online reporting
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G4-18 Report compilation
In order to correctly conduct the demanding reporting process under GRI G4 Guidelines, we initiated the
works already in mid-2014.

Report milestones

Materiality assessment | [ Data collection and |/ Report content compilation |
| verification 1| |

Figures used in the report were retrieved from internal reporting systems. Before being published they were
all internally verified. However, we did not use external auditor services.
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Collecting and verifying our data

As part of our transition to reporting against GRI indicators, Cameco has introduced a rigorous system of data collection
and validation.

This process began with assigning owners to each indicator, who are responsible for compiling and validating the
information for this report.

Indicator owners are responsible for both quality control (ensuring the right data is captured, calculated and reported)
and quality assurance (ensuring someone else has reviewed and approved the data before it is submitted). Data is
documented using a defined protocol and approved by the department head that oversees the indicator owner's function.

Where possible, we use data that is captured in our enterprise management system, SAP, and other software and data
collection systems, such as Longview and our environmental scorecards.

Where indicator data is not available for an operation, we identify that in the GRI Index. Currently, we have three years
of trend information available for all indicators.

The data, information and conclusions contained in this report have been approved internally. Representatives from all
levels of the company were involved in its preparation, from technical specialists to senior executives. The safety, health and
environment committee of our board of directors has also reviewed the report.

w”aymﬁmﬁ&/: Cameco Sustainablr Development Report 2012-online reporting
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ABOUT OUR REPORTING

We began reporting voluntarily on our environmental and social performance with the first Shell Report in
1997. We support transparency and share information and data in this report and on our company website.

We also provide regular information to the Carbon Disclosure Project, Dow Jones Sustainability Index, FTSE4Good
Index and other organisations that assess the economic, environmental and social performance of companies.

About our data

There are inherent limitations to the accuracy of environmental and social data. We recognise that our data will be
affected by these limitations and continue to improve data integrity by strengthening our internal controls.

All non-financial data in this report are reported on a 100% basis for companies and joint ventures where we are the
operator. Environmental data pertain to our direct emissions unless otherwise stated. We report in this way, in line with
industry practice, because these are the data we can directly manage and affect through operational improvements. We
refer to the number of people employed or contracted on a “full-time equivalent” basis.

Operations acquired or divested during the year are included only for the period of our ownership. Our 2015 reporting
does not include data from BG Group. Other data are collected from external sources, staff surveys and other internal
sources as indicated.

We only include data in this report that were confirmed by the end of March 2016. If incidents are reclassified or
confirmed, or if significant data changes occur after preparation of this report, they will be updated in the following year’s
publication. Data marked in the social data table come from an internal survey completed by the senior Shell representative
in each country. The accuracy of environmental and social data may be lower than that of data obtained through our
financial systems.

w”agmﬁm au: Royal Dutch Shell plc Sustainability Report 2015-online reporting

|Z[ @A28819 American Water Corporate Sustainability Report 2013-2014

R A, ¥ A % A A o . A o A

American Water Tai1iinNgzanalasany L“ﬁamavl,mmmwm"l,wLLwaﬂa%qlamaagiﬂa
vismraaslull 1886  TegduduiduuTenlngfgauazliuiniraseuaguiunauiniiganis
QﬁmaﬁI@mﬂuﬁﬁ?@mﬂwazm@ FmUeInay 90NTILEY TITNWBNINWANIN 6,800 A LN

IWuSmauniguilnandy 15 duaulu 47 Spp0s0uimuazaauinilaluuauian

. v o o 1 zé v { o v . < 1
American Water uamjagammyammm"hﬁmma “About This Report” %hflan13uanin

ﬁagarmswm'lwuaau’%ﬁ'ﬂvl,&i"lﬁﬁmﬁ%'uﬂszﬁ'mnnmﬂuan LARIWNITATIIFALINNATZLIWANG

avsauM e luaIuSENL LﬁalﬁﬁéﬂuﬁﬂaﬁwL%aﬁaIuLﬁaﬂWSWmm

About This Report

This is American Water's third biennial American Water did not use an extemal agency to audit
P the content of this report; however, the data contained

Corpo rate Responsml |It}' Report. was generated using systems audited by our internal
It was published in August 2015, and covers our audit staff.

. corporate responsibility performance for the 2013
and 2014 fiscal years, which ran from January 1 to
December 31. The data in this report covers all of our
regulated operations and, where relevant, we also

Preparing this report is a valuable opportunity for us to
assess and improve upon our corporate responsibility
progress and performance. To continue to do so, we

include data from our market-based businesses. come your feedoack,
- Write: Email:z
We have used the Global Reporting Initiative (GRI) Debra Vermon, Manager of Debwa Mermon@amwater.com
Reporting Principles of materiality, sustainability Corporate Responsibility, i
. GRI Index:
context, stakeholder inclusiveness, and completeness  American Water, 1025 Laurel - -
Oak Road, Vaarh Mew _ Toviewthe GRI Index inits
in selecting the content for the report. oaoag‘au'sm s, NEW IS entirety, see page 81
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New Lens Scenarios disclaimer

This publication contains data from Shell’'s New Lens Scenarios. The New Lens Scenarios are a part of an ongoing process
used in Shell for 40 years to challenge executives’ perspectives on the future business environment. We base them on
plausible assumptions and quantification, and they are designed to stretch management to consider events that may only be
remotely possible. Scenarios, therefore, are not intended to be predictions of likely future events or outcomes and investors
should not rely on them when making an investment decision with regard to Royal Dutch Shell plc securities.
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“As we work towards a lower-carbon future it will be necessary to rely on a variety of energy sources.”

Welcome to Shell’s Sustainability Report for 2014. It has been a year of uncertainty, with a falling oil price
towards the end of 2014 and geopolitical instability in regions such as the Middle East. We continue to take a long-
term view of our business and remain in a strong position commercially.

The international dialogue about how to address climate change gained pace during the year, particularly with the
joint announcement by the USA and China to set emissions targets. Climate change remains one of the most pressing
challenges facing the world.
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The energy transition

Today, an energy transition is taking place: a slow but steady shift from a predominantly carbon-based system towards
one of net-zero carbon emissions. At the same time, there are more than 1.2 billion people globally who still lack access to
modern energy. For these people, the availability of affordable energy is a basic need. Energy can help people move out of
poverty, support businesses and grow local economies. This poses a challenge for policymakers and others, including the
oil and gas sector: how to provide people with affordable energy while reducing carbon emissions.

The world needs to meet the energy demands of a global population projected to reach nine billion by 2050. This will
require continued growth in renewables and improvements in energy efficiency. As we work towards a lower-carbon future it
will also be necessary to rely on a variety of energy sources. This includes fossil fuels with technologies that reduce
emissions such as carbon capture and storage (CCS).

There is no simple answer or single approach to this energy transition. The world needs tailored policies appropriate
for countries at varying stages of development. Advanced economies will need to review their energy mix to ensure they
make the best use of all options, including renewables and lower-carbon energy solutions, whereas emerging economies
may need to make use of their own resources, if available.

To meet these differing needs and move towards a lower-carbon future, we need policy frameworks that support more
energy-efficient systems; lower-carbon options such as gas; CCS to reduce CO2emissions; and renewables — areas in
which Shell is already working. Innovation will play a key role in making this happen. We are developing advanced biofuels
and looking closely at future technologies such as hydrogen-based fuels. Governments can also support progress by
introducing effective carbon trading systems and carbon pricing mechanisms to encourage investment in lower-carbon
technologies.

Operating responsibly

At Shell, we have long been known for our strong focus on safety with the goal of no harm and no leaks in our
operations. Respect for people, their safety, their communities and the environment remain top priorities.

Sustainability at Shell includes our being a respected and valued member of society, which is essential to the longevity
of our business. It informs our business decisions and is embedded in our company culture and has long been part of our
Business Principles and our day-to-day operations.

At every stage of our operations we seek to reduce our impact on the environment and listen to the communities with
which we work. This helps us to understand the indirect effects of our operations, both positive and negative, and to
contribute where possible to the communities’ needs. The Arctic is a case in point,we will only go ahead with exploration
when we are fully prepared and ready to do this responsibly.

Within Shell, we need to do more to reduce our emissions and energy use within our operations. We are taking steps
to reduce our flaring and fugitive methane emissions. We have signed up to the World Bank’s initiative to end continuous
flaring by 2030 and are collaborating with partners in the oil and gas industry to design and implement common standards
on methane emissions. This work is critical if cleaner energy from oil and gas is to be part of a lower-carbon future.

More collaboration

As a global energy company, we have a significant role to play in the energy transition. Shell’s ability to innovate
combined with our experience of working in partnership with others means that we can be essential participants in the
emerging energy system. We are already working with governments in countries that include China and the Netherlands, to
help design policy frameworks for developing their energy systems. This approach could be replicated in other countries. All
must work together to create effective policies and solutions that provide communities with the energy they need.

Our Sustainability Report details our activities during 2014. The report builds on our commitment to sustainability and
transparency over the years — we were a founding member of the United Nations Global Compact and continue to support
its principles on human rights, labour, the environment and tackling corruption.

I would like to thank the members of the External Review Committee, consisting of leading sustainability experts, for
their input to the report this year. Their contributions are highly valued.

I invite your comments on the report. Please send them to sustainabilityreport@shell.com

Ben van Beurden
Chief Executive Officer
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Message from the Management

Fibria achieved notable operating results and equally important advances in terms of socioenvironmental responsibility
in 2012. This demonstrates how seriously we take the promise of generating economic wealth in a manner that is
responsible, shared and inclusive.

The macroeconomic situation continued to be unstable, impacting on the prices of the main commodities, overseas,
and the performance of the foreign exchange rate, in Brazil. These factors were prejudicial to our financial performance,
despite the fact that the pulp market’'s fundamentals were consistent over the year: balanced inventory levels, the
resumption of demand and the startup of new sanitary paper machinery.
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For its part, 2012 was a year of major achievements, including certification by the Forest Stewardship Council® (FSC®)
of the forest management and the chain of custody in the Aracruz Unit's operations, encompassing our activities in the
states of Espirito Santo, Bahia and Minas Gerais. It was a tough job, which was positively reflected in the market and
strengthened our commitment to best practices in the industry.

Our debt management strategy also moved forward. Designed to adjust our capital structure and reduce leveraging, we
conducted a public share offer totaling R$1.4 billion. Moreover, we divested forest and land assets in the south of Bahia and
concluded the sale, to CMPC Celulose Riograndense S.A. to the amount of R$615 million, of forest and land assets that had
been a part of the Capéo do Ledo Forest Unit's properties in Rio Grande do Sul, totaling approximately 100,000 hectares of
our own lands and 39,000 hectares of eucalyptus plantations. We were also able to resolve matters outstanding from the
past, definitively ending the issue of Aracruz Celulose’s derivatives trades through agreements with the involved parties.
Through these actions, we reduced the company's debt — our net debt over EBITDA went from 4.8 to 3.4 times — returning it
to a healthy level.

The relationship with communities neighboring our operations deserved special attention. We resolved important
conflicts, by participating in initiatives to fight illegal charcoal sales in the South of Bahia, and promoted the self-development
of local communities. After years of negotiations, we established an agreement with the Landless Workers’ Movement (MST)
for the settling of 1,200 families and the creation of a vocational, professional school for the development of
agriculturalforestry technologies on a 12,000-hectare plot of land belonging to Fibria. We believe that, more than living in
harmony with them, it is our duty to contribute to their training so they are in a position to make a positive change to the
reality of their communities. Despite taking considerable care regarding worker safety and our record of making substantial
improvements in this field, we unfortunately registered two serious accidents: one in our pulp operations and another at
Portocel, where a freelance worker was fatally injured. We are reviewing our policies and procedures to reduce the
possibility of these lamentable incidents recurring.

Looking ahead, Fibria will continue to concentrate on its core business — supplying pulp. The company is prepared to
boost its production capacity through expansion of the mill in Trés Lagoas, Mato Grosso do Sul at the appropriate moment.
We are also investing in innovation and diversification of our businesses. One excellent opportunity is the development and
marketing of biofuels deriving from forest plantations. To make this project feasible, we acquired a stake in Ensyn
Corporation of the U.S., which produces fuel oil from a renewable matrix. Another possibility is to offer our structure and
knowledge of logistics to other companies, optimizing the use of our assets both in transportation as well as in port handling
operations of pulp and other products.

For the coming years, we have defined six Long-Term Sustainability Targets that should help us achieve our objective
of obtaining admired profits. These are public commitments to fundamental topics, such as optimal use of the land, the
protection of biodiversity, mitigation of the greenhouse effect, eco-efficiency and the quality of our relations with society,
including our contribution to the self-sustainability of the communities. In 2012, our focus was to disseminate these targets to
employees and other stakeholders. For 2013, we are working to develop indicators that allow us to manage, account for and
measure our progress regarding each point.

We would like to express our special thanks to every person and institution — employees, customers, NGOs, partners,
suppliers, investors — that contributed so we could end 2012 better off than when it began. For society, both inside Fibria and
outside of it, we are cooperating to put in place the underpinnings of a future that is richer in opportunities and
accomplishments. And we will continue to abide by the promises we have made.
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CEO Statement and Highlights
Interview with John Brock and Hubert Patricot

Q. CCE launched its sustainability plan in September 2011. What progress have you made against your
commitments and targets in 2012?

A. John Brock: 2012 has been a year of excellent progress for Corporate Responsibility and Sustainability — what we call
CRS — at CCE. We have delivered an absolute reduction in our operational carbon emissions, and we are on track to meet
our 2020 target seven years ahead of schedule (see Factsheet 9). We have also improved our water efficiency and were the
first company to be awarded the Carbon Trust Standard for Water in 2012. Our facilities in Great Britain and France continue
to be the most water-efficient Coca-Cola plants in the world.

A. Hubert Patricot: We have also inspired for tomorrow. CCE played a key role in creating the greenest Olympic Games in
history in London. We used low-carbon biogas trucks, encouraged consumers to recycle and offered unique opportunities for
representatives from our communities to take part. Our recycling activities were seen by over 11 million consumers and we
ensured that all the bottles collected in the recycling bins at the Olympic Games were reprocessed at our recycling joint
venture, ‘Continuum’ and back on the shelves in six weeks — in time for the Paralympic Games.
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Q. What will you focus on in 2013 and beyond?

A. John Brock: Our category faces challenging times within a tough economic environment. Across Western Europe, the
issue of obesity is critical and we want to be part of the solution. We are working to educate our consumers on our
ingredients and the calories in our products, and together with The Coca-Cola Company, we launched an advertising
campaign in early 2013 to encourage people to lead active, balanced lives. We are also introducing reformulated, lower
calorie, versions of some of our products — such as Sprite — using the zero-calorie, natural sweetener, stevia, and new
packaging options and sizes to help people manage their calorie intake.

A. Hubert Patricot: We want to deliver changes beyond our own business — in wider society — and are focused on finding
solutions to the issues we all face, from obesity to climate change. We don’t have all the answers so collaborating with
others is key. We need to find new ways of working with our suppliers, NGOs, customers, community groups and others,
such as the UN Global Compact and its CEO Water Mandate, to drive the thought leadership which will be necessary on this
journey.

A. John Brock: Innovation is also fundamental. Having identified low recycling rates as a problem in Great Britain and
France, in 2012, we launched our first innovation partnership to address the issues around recycling in the home and
understand what prevents consumers from recycling. Working with the University of Exeter in Great Britain and France, we
want to discover how we can encourage people to recycle more often. We will continue this work in 2013 to find innovative
solutions and drive value beyond the economic contribution we already make in our countries of operation.

Q. What benefits are you seeing from your CRS activities?

A. John Brock: These are challenging times but our commitment to CRS has never been stronger because of the benefits it
brings, including operational cost savings, excellent customer service and employee engagement. The recognition we have
received from a range of external organisations has encouraged us to do more and to go further. For the first time ever, CCE
was included on the Carbon Disclosure Project’s Leadership Index and we were listed for the fourth year running as the #1
Food and Beverage company in Newsweek’s Green Rankings. We are proud to be leading our industry in CRS and look
forward to continuing our journey with you.

John Brock, Chairman and CEO, Coca-Cola Enterprises, Inc. (CCE)
Hubert Patricot, Executive Vice President and President, European Group Coca-Cola Enterprises, Inc. (CCE)
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About Kingfisher

Kingfisher plc is Europe’s largest home improvement retail group and the third largest in the world, with 1,025 stores in eight
countries in Europe and Asia, and sales of over £10.6 billion.
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Basic information

We want to be the preferred bank for our clients. We spare no effort to ensure top quality of our services and make
them broadly available.

We have been in the Polish market since 1989. We are happy to be one of the largest universal banks in the country. We
render our services not only to individual clients, but also to business entities. ING Bank N.V. holding 75% of our shares is our
strategic investor. As at the end of 2012, there were 8,687 individuals employed in the ING Bank Slgski S.A. Capital Group
(hereinafter referred to as ING Group). Our head office premises are located in Katowice and Warsaw.

Goal. Our goal is to be the preferred bank for our clients, employees and shareholders, which we try to achieve by delivering
integrated and comprehensive financial services. When pursuing this strategic goal, we focus on customer experience,
adoption of modern technologies and multichannel approach.

Clients. We are present in all segments of the market. Following the Client Segmentation Policy, we tailor our offer to clients
needs under key business lines (information on our products is available on: www.ingbank.pl) [available in the Polish language
version only]. In December 2012, there were 3.27 million clients using our services, including 3.24 million individual clients and
entrepreneurs and 29.3 thousand corporate clients. This is 164 thousand clients more than a year ago.
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Services availability. As at 2012 yearend, our nationwide network was formed of 426 bank branches, which provided access
to 424 self-banking zones open 24/7. Our clients had free access to 772 ING ATMs and the clients having Direct and VIP
Accounts as well as entrepreneurs can also use all ATMs in Poland free of charge. As regards cash service, we made a
network of 696 CDMs available to clients. Our clients also use modern channels of electronic banking (internet and mobile
banking), call centre and text message system.
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RELATIONSHIPS AND PARTNERSHIPS

Cameco seeks and promotes collaborative, respectful relationships with organizations and groups that have an interest in or
are impacted by our operations, including community liaison groups, industry associations and registered charities. The
following are a few examples of the organizations we work with or belong to as members:

Community liaison groups

Athabasca Working Group

The Athabasca Working Group (AWG) is a uranium industry/community liaison group made up of Cameco, AREVA and

representatives of seven Athabasca communities in northern Saskatchewan. The group is responsible for overseeing
activities related to an impact management agreement that was signed in 1999.

The AWG meets quarterly to discuss business and workforce development initiatives and Cameco and AREVA's ongoing
operations in the area. It also directs the Athabasca environmental monitoring program.
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Environmental Quality Committee

The northern Saskatchewan Environmental Quality Committee (EQC) was formed in 1995 to act as a bridge between
communities, government and uranium mining companies, with a shared goal of ensuring uranium development in northern
Saskatchewan considers the needs, concerns, and aspirations of those most directly affected by it. The group includes three
EQC subcommittees that represent 30 communities across northern Saskatchewan. Community representatives are
nominated by their communities.

Western Desert Lands Aboriginal Corporation (WDLAC)

WDLAC is a corporation holding the native title rights and interests of the Martu people of the Central Western Desert region
in Western Australia. WDLAC engages in projects that support the cultural, social and economic rights of present and future
generations of Martu, including holding educational workshops related to mining exploration and development issues.

Industry organizations
Canadian Council for Aboriginal Business

The Canadian Council of Aboriginal Business (CCAB) promotes the full involvement of aboriginal people in Canada's
economy by building bridges between corporate Canada and aboriginal communities. PAR recognizes performance in the
areas of aboriginal employment, business development, individual capacity and community relations.

Cameco has been awarded the CCAB's Progressive Aboriginal Relations (PAR) gold level distinction three times since
2001.

The Mining Association of Canada (MAC)

An association of mining and mineral processing companies focused on supporting and advancing responsible industry
development and growth. The Association places a high priority on corporate social responsibility and addresses issues
surrounding sustainability and governance throughout its Towards Sustainable Mining (TSM) initiative.

The Prospectors and Developers Association of Canada (PDAC)

The PDAC exists to protect and promote the interests of the Canadian mineral exploration sector and to ensure a robust
mining industry in Canada. PDAC encourages the highest standards of technical, environmental, safety and social practices
in Canada and internationally.

The Saskatchewan Mining Association

An association of mining and mineral processing companies operating in Saskatchewan, focused on encouraging safe,
responsible development of the province's mineral resources.

Community support organizations
Habitat for Humanity

A non-profit organization that works to provide affordable housing for low-income families who could not otherwise afford a
home, through partnerships, donations and volunteer labour.

Future Farmers of America (FFA)

A US-based community service organization dedicated to nurturing the growth and leadership potential of youth and
supporting local communities. The FFA encourages wise management of the economic, environmental and human
resources of communities.

The United Way
A non-profit organization that works to improve lives and build community by funding social services organizations and the

voluntary sector in communities across Canada and the US. In 2011, Cameco's Canadian and US operations raised over
$1.2 million dollars for the United Way through their Employee Giving Campaign.
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The impacts along our value chain

We have stores and suppliers all around the world. Undoubtedly, we have an impact on the communities and the
environment around us. Embracing positive impacts along our value chain, and working hard to reduce negative ones, is the
core of H&M Conscious. It is usually easier to control what happens in our own operations, but often this is not where the
most critical impacts take place. Teaming up with others is therefore key to make the difference that matters the most.

*Climate and water impacts are based on the estimated H&M value chain footprint from our total use of cotton, organic
cotton, polyester and viscose in 2011/2012. For the footprint analysis, primary and secondary data has been used and the
principles of the Lifecycle Assessment methodology have been applied. The remaining 5% climate impacts result from
packaging. The water footprint is based on the Water Footprint Network’s methodology and includes green, blue and grey
water footprint. Deviation from 100% due to rounding effects. **For more information about our social impact, see p. 128 and
the description of our salient human rights issues.
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CORPORATE BODIES

The Supervisory Board executes continuous supervision over our operations, they, among others, approve the ING Bank
Slgski’s Strategy and monitor current financial results. The works of the Supervisory Board are managed by the Chair of the
Supervisory Board where the President of the Bank Management Board cannot act as the Chair of the Supervisory Board.
Three — out of seven — Supervisory Board Members are independent members. The members of the Supervisory Board are
also members of the Audit Committee and the Remuneration and Nomination Committee. The mission of the Audit
Committee is to support the Supervisory Board to monitor and supervise the financial reporting process, internal and
external audits as well as the management system in ING Bank Slgski S.A. and its subsidiaries. The Remuneration and
Nomination Committee monitor and supervise the personnel and payroll area.

The Management Board manage and represent the entire organisation, they are a collective body with reservation of those
matters which in line with the Bank’s internal regulations have been entrusted to individual Management Board members.
The distribution of accountability of Management Board Members was presented in the Annual Report — Management Board
Report on the Operations of ING Bank Slaski S.A. in 2012 (hereinafter referred to as: the Annual Report). The composition
of the Supervisory Board, their committees and Management Board, the share of women and men in the governance bodies
and professional profiles are available on www.en.ingbank.pl in the Management tab.

Management Board’s bonus tasks for the following year are approved by the Supervisory Board.The said tasks are of
financial nature (including Bank’s gross profit, financial risk cost and tasks within the Management Board Member
responsibility) and non-financial (defined per Member and they concern, including but not limited to sustainable growth and
diversity).

The rules and amount of Management Board remuneration are published in the Annual Report. In 2012, the Executive
Remuneration Bylaw for Members of the Management Board of ING Bank Slgski S.A. was updated. The said Bylaw is to
execute the Variable Remuneration Policy of Persons Holding Managerial Positions Having Material Impact on the Risk
Profile of ING Bank Slgski S.A.

The Bank Management Board Members and other employees receive neither compensation nor bonus for holding functions
in the governance bodies of subsidiaries and affiliates of ING Bank Slaski S.A. Capital Group.
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Supervisory Board Members Declarations. Immediately after taking up the mandate, each Supervisory Board Member is
obliged to place a written declaration on:

« business activity carried out by him/her in person outside the enterprise of ING Bank Slgski S.A. with the indication
whether the said activity is competitive for the Bank, i.e. is even partially convergent with the Bank’s business;

* being involved in a competitive company;
« performing a function of a management or supervisory board member of any entity carrying out business activity;

« holding shares or stakes in any company, if the said shares or stakes authorise the Board member to execute at least 5%
of votes at a general shareholders (partners) meeting;

« volume of ING Bank Slgski S.A. shares held or rights to those shares (options);

« personal, business and organizational connections with the shareholder having at least 5% of the ING Bank Slgski S.A.
shares.
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GOVERNANCE & COMPLIANCE

ING Business Principles underpin our behaviour. We act in line with applicable laws, ethical, environmental and
community norms.

As a public trust institution, we take due care when observing corporate governance and monitoring compliance of our
actions with applicable laws. It is the starting point to do right to clients, shareholders and employees interest.

Corporate governance. We observe corporate governance rules as set out in the The Good Practices of WSE Listed
Companies. We hold dear that all our shareholders are treated equally; moreover, we provide equal access to information
and ensure effective communication with the participants of the capital market. What is more, we apply the Good Banking
Practice Principles developed by the Polish Bank Association. Full content of the Management Board declaration on
application of the corporate governance rules in 2012 is available on: www.raportroczny.ingbank.pl/en-home

Compliance. There is a coherent set of policies, minimum standards and procedures determining requirements for non-
financial risk management (including operational, compliance, anti-fraud and legal risk management) binding at our
organisation. We can manage this area efficiently by dint of, among others:

« Regulations — Employee Business Ethics Standards of ING Bank Slgski S.A.

* General Terms and Conditions for Combatting Conflict of Interest Caused by Employee’s Additional Professional Activity
« Organisation of Protection of Classified Information in ING Bank Slaski S.A.

« Personal Data Protection Policy at ING Bank Slgski S.A.

» General Terms and Conditions of Employee Private Account Dealings, Chinese Walls and Conflict of Interest Management
* Financial Economic Crime Policy

+ Anti-fraud Policy at ING Bank Slaski S.A.

« General Terms and Conditions of Reporting Irregularities at ING Bank Slaski S.A.

Anti-corruption procedures. Our employees who observed irregularities in our organization may report them in three different
ways: directly to the compliance officer, with the use of incident mailbox or anonymously using the Whistleblower application.
They are available through the home page of the company intranet used by all our employees. The Supervisory Board and
the Audit Committee monitor the non-financial risk dashboards regularly.

Additionally, the Gifts, Entertainment and Anti-Bribery General Terms and Conditions include provisions regarding the
relations with politically-exposed persons. Moreover, the corruption-related risk is considered every time when risk analysis
is performed for individual processes. In the period being reported no corruption-related issue occurred across the entire
organisation.
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RISK MANAGEMENT SYSTEM AND INTERNAL CONTROL SYSTEM

The Risk Management System is intended to identify, measure or estimate and monitor risk inherent to our operations. By
the same token, it ensures a correct process of setting and achieving goals related to our operations. This system enables
the Management Board to ensure efficient management of compliance risk, understood as non-compliance with laws,
internal regulations and standards of conduct. The compliance risk management is supervised by the Supervisory Board.

The Internal Control System embraces internal controls embedded in the processes performed by all the employees. It is
designed to ensure that we act efficiently and effectively, in compliance with applicable laws, internal regulations and that our
financial reporting is credible.

The Supervisory Board and the Management Board are responsible for promoting high ethical standards and presenting
to all employees the significance of the internal control system’s components. Employees in turn are obliged to understand

the role they play in the internal control system. All the employees are covered with training courses devoted to high ethical
norms.

Andrzej Koweszko
Bank Executive Director — Operational, Compliance and Anti-fraud Risk

The principles for the operational, compliance and anti-fraud risks management are in line with, among others, the Banking
Law Act and Recommendations and Resolutions of Polish Financial Supervision Authority.

For the purpose of risk management, we apply the model of three lines of defence, based on the segregation of tasks and
duties. Business units constitute the first line of defence responsible for development, implementation and execution of
controls mitigating risk. Non-financial risk management units constitute the second line of defence. They are to support
business in risk identification and mitigation. Internal audit, performing the function of an independent auditor, is the third line
of defence.
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Governance

Management

Fibria’s corporate governance model is based on best management practices. Its boards and committees are responsible
for overseeing the company’s activities and operations in order to mitigate risks, be accountable, prevent fraud and ensure
administrative transparency.

The corporate governance model is fully compliant with the regulatory requirements of the Sarbanes-Oxley Act (SOX)
and regulatory bodies such as the Brazilian Securities Commission (CVM) and the Sdo Paulo Stock Exchange
(BM&FBOVESPA). It also adheres to the code of the Brazilian Institute of Corporate Governance (IBGC) and incorporates
cultural features of Fibria.

Boards and committees

In 2012, Fibria set up an Innovation Committee to advise the Board of Directors in the analysis of research projects and
technological innovations.

With their mixed composition — bringing together professionals from the company and other market institutions — the
boards help to define the priority of actions, discuss issues and establish a medium and long term vision for the business.
Members of the company’s boards and committees are listed in the HTML version of the Sustainability Report, available at:
www.fibria.com.br.
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Fines and legal claims

Administrative tax assessments — in 2012, Fibria was a party to four legal assessments involving significant fines, amounting
to R$664,221,550.92. No fines were paid, nor were there any nonmonetary sanctions.

Administrative labor claims — The company (Fibria and Fibria/MS) is a party to 115 administrative claims currently in progress,
of which 29 were filed in 2012.

Lawsuits regarding Aracruz Celulose losses — Two actions related to derivative losses at Aracruz Celulose occurred in 2008.
The first one is a class action lawsuit filed in federal court by U.S. purchasers of shares of Aracruz Celulose, between April 7
and October 2, 2008, claiming damages due to alleged non-disclosure by the company of derivative transactions. The parties
signed an agreement in November 2012, by which Fibria will pay a total of US$37.5 million to holders of ADRs in the period
certified by the class. The agreement will be settled in the first quarter of 2013. The other process was formulated in view of
the resolution made by the Special General Meeting held on November 24, 2008, against Isac Roffé Zagury, former CFO of
the company, as the party responsible for losses on derivative operations in 2008. The company entered into an agreement
with Isac Zagury Roffé, by which he must pay the company, as compensation, the amount of R$1.5 million. The agreement
shall be settled in the first quarter of 2013.

Legal claims in the interior of the state of S&o Paulo — Fibria is a party to four legal claims in connection with its forest activities
carried out in specific areas of two municipalities of the state of S&o Paulo.
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Governance

CCE’s vision is to be the best beverage sales and customer service company. Our Operating Framework is our roadmap to
long-term, profitable growth and Corporate Responsibility and Sustainability (CRS) is a key component of this framework.
We're committed to doing business responsibly. As a result, we strive to maintain CRS leadership in the food and beverage
industry and to embed CRS into our everyday decision-making processes.

OUR STRATEGY

Our strategy is guided by the CRS Committee of the Board of Directors, which meets five times a year to review
progress against our sustainability plan targets and to discuss emerging CRS issues. The Committee is chaired by
Cal Darden, former Senior Vice President, US Operations, United Parcel Service, Inc.

Our CRS Advisory Council is a cross-functional body of senior managers who chair steering groups for each CRS focus area,
including a new steering group on Sustainable Agriculture, which we will add in 2013. The CRS Advisory Council meets five
times a year to review progress, discuss challenges and identify the future direction and priorities for CRS at CCE. Reporting
to the CRS Board Committee, the Council is chaired by Laura Brightwell, Senior Vice President of Public Affairs and
Communications. Supporting our CRS Advisory Council is a network of CRS managers and an Environmental Stewardship
team that manages quality, environment, safety and health across our operations. Members of this team also participate in the
Global Coca-Cola Environment and Safety Council.

RISK MANAGEMENT AND BUSINESS PLANNING

Social and environmental risks are designated as strategic business risks and are assessed annually as part of our standard
enterprise risk management processes. They are two of the 43 risks in our risk model and cover issues relating to global
environmental challenges such as climate change, water scarcity, waste, pollution and global health and wellbeing trends.
Select other risks in the model include health and safety, the cost and availability of raw materials, procurement and supplier
management, ethics and compliance, governance, reputation, and business interruption. The top 18 risks from the register are
allocated to specific board committees and the members of the Executive Leadership Team (ELT) responsible for those
committees. As the ELT member responsible for CRS, Laura Brightwell is accountable for social and environmental risks
which are reviewed annually by the CRS Committee. Risks that could materially affect our business and financial results are
disclosed in the Form 10-K in our company’s Annual Report and in quarterly financial reporting. In addition, the development
process for any major project, product or new investment takes account of its impact on our CRS commitments and CRS is
built into the business plan of each business unit. We report progress against our sustainability plan annually.
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ETHICS AND COMPLIANCE

At CCE, our culture of ethical behavior is guided by the RIGHT Way model of ethical values — our actions, decisions and
behavior must always demonstrate respect, integrity, good judgment, honesty and trust. Our global Code of Business Conduct
is based on these values and outlines the behavior we expect of every employee. It identifies 12 guiding principles, such as
promoting health and safety in the workplace, complying with anti-corruption laws and upholding our environmental
commitments. The Code is one of the ways we comply with the ten universal principles of the UN Global Compact which CCE
signed in 2007. It is published on our website and intranet and we inform all new employees of the Code during their induction.

The Code also forms the cornerstone of our Ethics and Compliance program and ensures we comply with the US Foreign
Corrupt Practices Act and the UK Bribery Act. To expand on the Code and our existing Anti-Corruption Policy, in 2012 we
introduced a more detailed Gifts, Hospitality and Entertainment Policy that provides our people with a clear framework around
corporate entertainment. The policy includes an easy-to-understand checklist and value limits for gifts and hospitality. We also
developed additional training around corporate entertainment, including specific training delivered to all CCE people attending
the London Olympics. Our Compliance Risk Assessment Methodology forms the basis for providing any additional training as
part of our three-year Ethics and Compliance training curriculum.

For our Code of Business Conduct to be effective, employees must feel confident in raising concerns or questions without fear
of retaliation. In 2012, we reviewed and enhanced our Ethics and Compliance hotline for reporting suspected breaches of the
Code. We introduced a single telephone number for all European countries, and launched a new awareness-raising campaign
across our business to remind people of their options if they have a concern around our Code. Employees are encouraged to
speak to their manager, to their Human Resources contact or to call or email the Ethics and Compliance office directly. All
reported incidents are investigated and all activity is reported to the Audit Committee of the Board of Directors. Serious
breaches are discussed by ‘The RIGHT Call’ Committee, a cross-functional group of senior leaders. In 2012, we developed
similar committees in each geographical business unit to allow a closer relationship with those employees most involved in
any potential concern.
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SUSTAINABILITY GOVERNANCE

We have put clear and effective governance structures in place throughout Shell, supported by standards, policies and
controls. These are the foundation of the decisions we make and actions we take at every level of the company.

Our governance procedures are applied to all areas of decision-making across Shell. This involves the Board of Royal Dutch
Shell plc, four Board committees, the Executive Committee (EC), and the teams and people who work across our operations.
We make sure that decisions are communicated and implemented within the business.

The Corporate and Social Responsibility Committee (CSRC) is one of the Board committees. Its views and findings about our
sustainability practices are integrated into Shell’s business to strengthen our procedures and operations within countries.

The overall accountability for sustainability within Shell lies with the Chief Executive Officer (CEO) and the EC. They are
assisted by the health, safety, security, environment and social performance (HSSE & SP) executive team. Our standards are
set out in our HSSE & SP Control Framework and apply to every Shell company. The process safety and HSSE & SP
assurance team, with a mandate from the CSRC, provides independent assurance on compliance with the Control Framework.
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CORPORATE AND SOCIAL RESPONSIBILITY COMMITTEE

The CSRC was established in 2005. The Committee’s role is to review and advice on policies and performance against the
Shell General Business Principles, the Shell Code of Conduct and mandatory HSSE & SP standards.

In 2015, the CSRC visited an LNG-powered supply vessel at our deep-water operations in the Gulf of Mexico.

The Committee’s members bring a variety of experience from industry and national government. In the first five months of 2015,
the Chairman of the CSRC was Charles O. Holliday, former CEOand Chairman of DuPont. He was succeeded in May 2015 by
Hans Wijers, former CEO and Chairman of Akzo Nobel. Other members of the Committee in 2015 were Sir Nigel Sheinwald, a
former British diplomat; Patricia A. Woertz, a business leader with extensive experience in the oil sector; and Gerrit Zalm, a
former Minister of Finance of the Netherlands, who stood down from the CSRC at the end of 2015.

“The CSRC has a responsibility to review and assist Shell to continuously improve its business practices,” says Hans Wijers.
“As a Committee, we apply our own individual experience and combined knowledge to review Shell’s standards and the sites
we visit. It is a critical role that can lead to improvements in implementing safety and environmental standards and in Shell's
work with communities.”

ACTIVITIES IN 2015

The Committee met five times in 2015. During these formal meetings, the CSRC undertakes in-depth reviews of key exposure
areas of our business, monitors any major issues of public concern and Shell’s strategy to address them, especially with respect
to environmental and social issues. Some topics are reviewed on an annual basis, such as sustainability performance, process
safety, and management and audit results.

Other topics are reviewed on a rotational basis — for example, maritime risks were reviewed in 2015. There are also subjects
that are discussed because they are current. The Committee continued to spend time on topics related to climate change and
the energy transition and also discussed developments in Alaska, Nigeria and seismic activity in Groningen, the Netherlands.

The Committee visits locations to meet Shell employees, contractors and suppliers and to help review whether we are
adequately putting our standards into practice. During these visits, the Committee meets members of the local community and
other interested parties, such as non-governmental organisations, to hear their views. After each visit, the Committee shares its
observations with the Board of Directors.

In 2015, the CSRC visited Shell deep-water operations in the Gulf of Mexico and the Raizen biofuels business in Brazil. During
each visit, the Committee met employees and representatives from government and non-governmental organisations. In 2015,
individual CSRC members also visited the Peterhead carbon capture and storage project in the UK, the Moerdijk chemical plant
and the Nederlandse Aardolie Maatschappij joint venture (NAM, Shell interest 50%) sites in the Netherlands.

External opinion

John Nagy, CPEA

Vice President, IAPC

AECOM Global EHS Management Consulting Practice
Chicago, lllinois USA

“The International Audit Protocol Consortium (IAPC) was founded by the global infrastructure firm, AECOM, to focus on
promoting excellence in global environmental, health, and safety auditing. Shell has demonstrated outstanding leadership in the
IAPC by participating across all consortium activities. This participation has included benchmarking key elements of its world-
class HSSE & SP audit programme and sharing best practices and continuous improvement concepts.

The consortium’s 57 multinational member companies collaborate to advance audit practices. Much of the consortium’s success
is based on open forums that enable the sharing of experiences. The future challenge for Shell — as a leading company within
the IAPC — will be to promote critical insight and knowledge to even greater levels of assurance among internal and external
stakeholders.”

w”aymﬁmﬁ&/: Shell Sustainability Report 2015-online reporting
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“AT NIKE, WE BELIEVE IT IS NOT ENOUGH TO ADAPT TO WHAT THE FUTURE MAY BRING — WE’'RE CREATING
THE FUTURE WE WANT TO SEE THROUGH SUSTAINABLE INNOVATION.”

Mark Parker, President and CEO, NIKE, Inc.

Sustainable innovation is a catalyst for revolutionizing the way we do business and an opportunity that's been integrated
across our business in policies, processes and products. We are innovating solutions that benefit athletes, the company
and the world. WE HAVE THREE STRATEGIC AIMS TO GUIDE OUR WORK:

MINIMIZE ENVIRONMENTAL FOOTPRINT: Focusing on energy, chemistry, water and waste, we go deep into the supply
chain to understand our impacts and identify strategies to use less, use better and use again. Read more.

TRANSFORM MANUFACTURING: We are not only transforming what products we make, but also how we make them
through new technology and sustainable labor innovation. We are delivering performance products with contract factories
that invest in placing highly skilled, engaged and valued workers at the center. Read more.

UNLEASH HUMAN POTENTIAL: Our mission — to bring inspiration and innovation to every athlete in the world — drives
us to encourage every person to reach their full potential, whether it's on the track, field or court, at work or at home. Read
more.

OUR VISION:
SUSTAINABLE INNOVATION IS A POWERFUL ENGINE OF GROWTH

OUR AIMS:

e Minimize environmental footprint
e Transform manufacturing
e Unleash human potential

DRIVERS OF SUCCESS:

e 2020 targets owned by business functions and implementated across NIKE
* Innovation to create closed-loop solutions across matrials, products, business models and systems

ENABLED BY:

« Diverse teams unlocking change and innovation at scale

e Smart and consistent public policies that incentivize innovation, promote sustainability, protect supply chains and
provide market certainty

* Flows of capital to innovators unlocking low-carbon growth economics

MwilsznauuszvayaIRudn: NIKE Sustainability Innovation

ae FY14/15 NIKE INC. Sustainable Business Report “Sustainable Innovation is A Powerful Engine for Growth”
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http://about.nike.com/pages/sustainable-innovation
file:///C:/Users/NATHASIRI/Downloads/NIKE_FY14-15_Sustainable_Business_Report.pdf
http://about.nike.com/pages/environmental-impact
http://about.nike.com/pages/transform-manufacturing
http://about.nike.com/pages/people
http://about.nike.com/pages/people
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INTRODUCTION

Welcome to our Net Positive Report — The start of our journey.
Kingfisher launched Net Positive in October 2012, with an ambition to contribute positively to some of the big challenges
facing the world, while creating a more valuable and sustainable business for our stakeholders.

This report explores our progress in the financial year February 2012—-January 2013. This year has been one of transition, as
we concluded our previous ‘Future Homes’ strategy and developed Net Positive. We are proud of the progress we have
already made and in launching Net Positive we know we are building on strong foundations.

We will publish our first report against our Net Positive targets in 2014.

This report contains our key performance data for 2012/13. More detailed data is available in our Net Positive Report
Appendix — Detailed Performance Data.

About Kingfisher Kingfisher plc is Europe’s largest home improvement retail group and the third largest in the world, with
1,025 stores in eight countries in Europe and Asia, and sales of over £10.6 billion.

ﬂﬁyjﬁug’]ﬂﬁmﬁlwuaﬁ@LLa:ﬁﬂmom'ﬁﬁ'@ummw fSatiuanlnauad Kingfisher 39a5une
AauwIAauazNan luas “NET POSITIVE” LLa:mmL%auimmaaumﬁ@ﬁmaq'ﬂﬁq‘iﬁfﬂﬁaﬁﬂ
o A { x> 4 % ° a
uwmﬁaﬂaqwﬁﬁa:uﬂmumﬁaﬂﬁ “NET POSITIVE’ 13zauaiudsa lasazaziniaisy

TYINBNANIANEUITUANUWIAA NET POSITIVE luﬂ 2014 @]BVIJJ

WHAT IS NET POSITIVE?

Net Positive is a new approach to doing business for Kingfisher that means committing to make a positive
contribution across four priority areas: timber, energy, innovation and communities.

In practice it means: not just preventing deforestation but working towards net reforestation; helping to create homes that are
zero carbon or generators of their own energy; innovating products and services that are restorative by design; and working
in communities to connect people and equip them with practical skills.

Why Net Positive?

Net Positive is a big ambition. For many years we have worked to become more sustainable but with Net Positive we are
setting our sights even higher. We need to. Today, natural resources are under pressure. Already it would require three
planets’ worth of resources if everyone in the world consumed resources at the rate people are used to in the Western world,
and with a rising global population, that pressure will only increase.

Kingfisher is Europe’s largest home improvement retailer, where, every week, we help millions of people make their homes
better. Our purpose is to help create ‘Better Homes, Better Lives’. Homes use substantial amounts of energy and raw
materials to keep them warm and comfortable, so increasingly, ‘better homes’ must mean homes that are more efficient and
more sustainable.

Leadership for the future means having the resolve to envisage new approaches and take people with you. This is why Net
Positive is an integral part of our Creating the Leader corporate strategy.

Net Positive will be good for the planet and for our business. It will enable us to secure the resources that we use, unlock
new opportunities and drive growth. It will inspire people within our business and be a catalyst for collaboration and change
in our industry and beyond.

Each of our priority areas is tightly linked with business goals, and achieving our targets will create measurable business
benefits including new markets, new sources of raw materials and financial savings.

mwﬂnnammw”aymﬁm6?7;/: Kingfisher NP Report 2012/2013 %11 3-7
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http://www.kingfisher.com/netpositive/files/reports/cr_report_2013/2013_Net_Positive_Report.pdf
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OUR NET POSITIVE JOURNEY

Becoming Net Positive is along journey. We see distinct phases ahead of us in the years up to 2050. This phased
approach will allow us to ensure progress and to set realistic, achievable targets over shorter timeframes.

We have a clear plan in place for the first phase, working towards our 2020 targets, but we do not yet have all the answers
for how we will achieve our 2050 aspirations. We are confident that as we learn and progress in our four priority areas we
will understand how to expand this approach and will eventually know how to make our entire organisation Net Positive.

This journey requires us to pioneer new approaches and business models. Collaboration is essential because many of the
challenges we face are too big to be resolved by one company. We will work in partnership with others across our supply
chain, the business world, the public sector and wider society. We know the benefits of this approach, because we have
already established many successful partnerships with organisations like the Forest Stewardship Council (FSC), Forum for
the Future, Business in the Community (BITC), the Ellen MacArthur Foundation, BioRegional, Futerra and the UK
government’s Department of Energy and Climate Change. Change.
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Our Values

Our core values are the principles by which we work and live. They help us in the decisions we make every day. They also
help us educate stakeholders about what the company is about and what it represents. Every day the employees of
American Water live by this set of values, which are the cornerstones of our business culture.

200/0 In 2014, more than 20% of American Water’s sourceable spend was with small businesses whose owners are
women or disable veterans, or from a minority or disadvantages groups

Our Vision

American Water believes the only way to do business is responsibly: delivering value to our customers, building
strong communities, leveraging innovation to develop our industry, and supporting the expertise and dedication of
our people.

Building on a firm foundation...

American Water’s vision is Clean Water for Life. Our vision is a simple but powerful message that describes “why” we do
what we do every day. Water is necessary for our customers’ health and wellbeing. “For Life” also means we are there day
after day, providing this essential and critical service for a lifetime. American Water works hard in many ways to deliver clean
water for life that is also safe, reliable, and affordable, because our customers, our employees, and those who invest in us
deserve nothing less.

“We understand the vital role of water in the lives of our customers. It matters to every one of them, every day. We
also recognize the level of trust they place in us and we’re proud to serve their needs.”
Susan Story, President and CEO, American Water

Our Strategy

Our vision and values drive our company strategy. We have developed our “strategy wheel” that illustrates “what”
we must do to reach our vision and be successful. It features five key focus areas for our business. Each area has
associated performance aspirations and goals, designed to deliver continuous improvement over the coming years.

Acting on Our Corporate ResponsSibilities .....uceeeeeeeeeeeerei s

mwﬂiznammw‘”aymﬁmﬁa/: American Water Corporate Responsibility Report 2013-2014 %11 2-5
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http://www.kingfisher.com/netpositive/files/reports/cr_report_2013/2013_Net_Positive_Report.pdf
http://www.amwater.com/corporate-responsibility/report-2011-12/downloads/full.pdf
http://www.amwater.com/files/American-Water-CR-2013-14.pdf
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http://www.amwater.com/corporate-responsibility/our-approach/index.html
http://www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf
http://reports.shell.com/sustainability-report/2015/introduction/sustainability-governance.html
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OUR FOUR PRIORITY

We have identified four priorities that are central to achieving our ambition to become Net Positive:
TIMBER ENERGY INNOVATION COMMUNITIES

These are areas where we have a significant impact and can make a positive contribution.

For each pillar we have articulated a vision for the world, an aspiration for Kingfisher’s positive impact by 2050 and targets up
to 2020 against which we will measure and report progress.

By choosing four priorities we can concentrate our efforts where we can make the greatest difference, transforming the way
we operate in those areas to become Net Positive by 2050.

Our Foundations

In addition to the four pillars we will continue to manage and improve our impacts across our business. We have 50 targets,
which we call our ‘Foundations’. Managing performance in our Foundations will help us to identify gaps and problem areas in
our progress to becoming Net Positive. There are Foundations targets within each of the four pillar areas, as well as in the
following three areas: employees, suppliers and environment.

n7W1/5:nammw”a§/mﬁiuﬁy: Kingfisher NP Report 2012/2013 %11 6
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(1) Looking after passengers and our people >

i. Passenger experience: 80% of passengers rating their overall experience with Heathrow as either
‘excellent’ or ‘very good’ by 2020.

ii. To and from the airport: 750,000 additional passengers per year using public transport to access the
airport by 2020.

iii. Our people: 75% of our employees say Heathrow is agreat place to work by 2020.
iv. Safety: At least 10% annual reduction in employee and passenger injuries by 2020.

(2) Supporting economic growth and investing in communities > National economic development, Local jobs
and community investment ...

(3) Reducing environmental impacts > Climate change, Noise, Waste and water, Local air pollution ....

n'1W7J5:nammw”aymﬁmﬁ&/: Heathrow Airport Holdings Limited, commitments to supporting the UK and local economies-
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http://www.kingfisher.com/netpositive/files/reports/cr_report_2013/2013_Net_Positive_Report.pdf
http://www.heathrow.com/company/community-and-environment/responsible-heathrow
http://www.heathrow.com/company/community-and-environment/responsible-heathrow
http://www.heathrow.com/company/community-and-environment/responsible-heathrow/reports-and-further-reading
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http://www.airtel.in/sustainability-file/common/files/Airtel_India%20Sustainability%20Report_2015.pdf
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http://sustainabilityreport.timhortons.com/pdf/2014-performance-report.pdf
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Measure the impact. Accelerate the results.
our 2020 targets

Our founder’s ethos of “If you can’t measure it, you can’t manage it” is at the core of everything we do. In 2013, we announced
2020 Targets; on the following page, we summarize our progress.

Highlights

We continue to have robust participation across our leadership development and engagement programs. For the second
year in a row, we saw more than 80% of our employees engage with at least 1 of our social impact groups and 52% (up
from 27% last year) with 2 or more. We continue to make significant investments to bring Sustainable Finance deeper into
our products and services, media outlets and industry vertical groups. In 2015, we developed the Portfolio Carbon Footprint
Tool, which allows customers to calculate the emissions of their portfolios and the Water Risk Valuation Tool, which models
potential asset-stranding and estimates the effects of water risk on earnings and share price.

bloomberg impact accelerator

In the spirit of innovation, collaboration and entrepreneurship, the Impact Accelerator provides an avenue for our
employees-across departments, businesses and regions— to use their skills to work with nonprofits and other partners to
address societal challenges. The program is a leadership opportunity for Bloomberg employees, while also making an
impact that far exceeds the boundaries of our day-to-day business efforts. Over the past two years, we completed 22
projects with 13 nonprofit partners with the help of 159 employees, utilizing more than 106 skill sets and involving more
than 2,000 hours. The projects we undertake align with the challenges we are best-suited to address—those at the
intersection of technology, data and finance. For example, in partnership with the Sustainability Accounting Standards
Board (SASB), Bloomberg employees helped develop the Fundamentals of Sustainability Accounting (FSA) Credential, a
professional certification to help professionals learn how to effectively use and apply the SASB disclosure framework.
Another example is our work with Martha’s Table: our employees provided them with strategic business, operations and
communications assistance to improve services for under-served families in Washington, DC.

w”agmﬁmﬁy: Bloomberg Impact Report Updates 2015 %1 8
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Our Stakeholders

INTRODUCTION

Our sustainability plan is based on input from a wide range of stakeholders. This plan sets stretching, value chain-based goals
which address some of the bigger issues that society as a whole faces. We know we cannot meet these goals alone and as

a result, continuing engagement and partnership with thought leaders, NGOs, suppliers, customers and many others is
fundamental to our progress and to innovate for the future.

OUR STRATEGY
We have mapped our stakeholders into key groups and continually review this landscape to ensure we understand their views
and are able to communicate effectively and respond to their concerns on issues of interest.
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Academics and sustainability networks

We work closely with the academic community to help us remain well-informed on thought leadership in sustainability.

In particular, we have collaborated with Ashridge Business School and challenged their MBA students to develop innovative
zero carbon distribution concepts. We joined the European School of Management and Technology’s Sustainability
Roundtable in 2012, and participates in SustainAbility’s Engaging Stakeholder’s network of peer companies. We are also a
member of the EU Corporate Leaders Group on Climate Change indicating our support for the EU to move to a low-carbon
economy.

Investors, shareowners and analysts

We completed our seventh submission to the Carbon Disclosure project and are a member of the CDP Leadership Index.
We also made our first submission to the CDP Water and our fourth application to the Dow Jones Sustainability Index. We
continue to be a member of the FTSE4Good Index and were named the number one beverage company for environmental,
social and governance performance by Goldman Sachs. CRS forms a regular part of each presentation we make to financial
analysts.

Media and social media

Our new website — www.cokecce.com — now provides all the details of our sustainability plan and is helping us to support and
enhance our use of social media to connect with stakeholders. Joe Franses, CCE’s Sustainability Director, communicates our
sustainability progress via @joefranses on Twitter. We want to be transparent and open in our communications so we
launched our recycling innovation project (see Factsheet 7) via a virtual panel discussion, broadcast online to engage with a
wide stakeholder audience in real time.

Suppliers

In 2012, we spent $3.7 billion with over 14,000 suppliers. Our suppliers are important stakeholders for us as we focus on
meeting our value chain sustainability commitments. We held our third Supplier Sustainability Summit for our top 60 suppliers
to investigate new ways to work together to encourage innovation, collaboration and partnerships across our value chain. We
also received the results of our 2012 Carbon Challenge in which we asked 130 of our critical suppliers to provide us with the
data for their carbon emissions attributable to their supply to CCE. We have evaluated their responses and segmented our
suppliers based on carbon impact and performance. We are now working with these different categories of suppliers in
different ways to encourage emissions reduction. For further information see Factsheet 6.

Communities

We have strong relationships with the communities in which our bottling facilities are located and our operations provide jobs
for 13,000 people across our territories. We have a wide range of community programs, and hold an annual ‘CRS in Action
Week’ of outreach and events. We are working to involve our communities in our decision making; for example, our next
iterations of our Source Water Protection Plans will all seek community input.

Employees

Our employees are fundamental to achieving our sustainability goals and we aim to deliver an ongoing program of CRS
communications to ensure that they know what we are aiming towards and how they can play a part. We hold a bi-annual
employee engagement survey and results in 2011 showed that CRS was one of the top 2 drivers of employee engagement.
We held our fifth ‘CRS in Action Week’, engaging in community and environmentally focused activities from sporting
challenges to clean-up events across all our countries (see Factsheet 20). We are planning another week of action in 2013. In
addition, we launched ‘Be Part of It' — an educational program which helps our employees to understand more about our
products and their ingredients so that they can answer questions from friends, family or customers about Coca-Cola.

Customers

We have over one million customers, ranging from small independent retailers to large international chains. Our strategic
business priority is to be their most valued supplier so we are constantly examining and improving our distribution methods,
our customer service processes and our internal operating systems to ensure we are meeting their needs. We set annual
targets for customer satisfaction and measure our performance using surveys such as those by the Advantage Group, which
assess suppliers on factors including category development, customer service, innovation and logistics. In 2012, we were
rated the leading consumer goods company in Great Britain, the Netherlands, and France, and the number two supplier in
Belgium.

Non-governmental organizations

We are a signatory to the UN Global Compact and its CEO Water Mandate. We have also entered into a water replenishment
partnership with the World Wildlife Fund and we maintain a wide range of relationships with national NGOs such as those
involved in active healthy living and packaging recovery (see Factsheets 19 and 14).
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STAKEHOLDER ENGAGMENT & MATERIALITY

G4-24, G4-25

Southwire regularly engages the following stakeholder groups: customers, suppliers, shareholders and board members,
regulators, non-governmental organizations (NGOs), community members and Southwire employees. We identify
stakeholders through interviews with executive leadership, the Southwire environmental leadership committee, the
sustainability committee of the Southwire board of directors, and through various other employee interviews. We select
stakeholders based on their knowledge and understanding of Southwire’s overall operations, industry positions, regulatory
history and community involvement.

Internal Stakeholders
Stakeholder engagement—a business imperative for Southwire—occurs in many ways. We invest in a number of mechanisms
to engage our employees:

* Employee Engagement Survey. Independently administered every 18 months, this voluntary survey delivers a better
understanding of our employees’ wants and needs, allowing periodic adjustments to management systems and
approaches.

Semi-annual Pulse Checks. Administered internally at our manufacturing and service center facilities, these surveys
provide status updates on the four lowest-scoring categories in our most recent employee engagement survey.

Monthly Sounding Board Meetings. We randomly invite employees to have dinner with Southwire executives—including
our chief executive officer, chief operating officer, executive vice president of human resources and other key leaders in the
organization—to discuss emerging thoughts, ideas and concerns about how the company is operating.

Just Ask. Via online access, paper drop box or call in, employees have the ability to ask questions and/or offer thoughts
and suggestions concerning Southwire policies, procedures or practices, 24 hours a day, seven days a week.
Operational Perfection at Southwire (OPS). This program drives total employee involvement in operational excellence in

manufacturing. Through OPS, employees participate regularly in teaming activities that engage them to identify problems
and implement solutions that improve our operations.

Learn more about our employee engagement programs.

External Stakeholders

Southwire’s external stakeholder engagement centers on extensive employee involvement and membership in industry
organizations and associations as well as various civic, environmental, health and safety organizations across our geographic
footprint. Other key external stakeholder engagement opportunities include interactions with customers, suppliers and
community members in the following ways:

e Customer Engagement. We regularly engage our customers through mechanisms such as satisfaction surveys, user
forums, trade shows, scorecard reviews and site visits. These interactions help us better align our products and services to
meet customer needs.

Supplier Relationships. Southwire also regularly engages our suppliers through sustainability surveys, on-site audits and
meetings to best understand the risks and opportunities present throughout our value chain.

Community Advisory Panel. In Carrollton, Georgia, a core manufacturing site and the location of our corporate
headquarters, we garner input from a community advisory panel comprised of key community leaders from a variety of
organizations. This panel includes five members from a cross-section of the community who gather to discuss potential
partnership opportunities or issues that may pertain to Southwire and our impact on the community.

Community Update Meeting. Each year, Southwire’s chief executive officer hosts a luncheon, inviting over 100
community and business leaders in the Carrollton, Georgia area, to discuss the company’s performance, future plans and
community impact. This meeting enables the open exchange of questions, answers, thoughts and ideas between
community and Southwire leaders.

w”aymﬁmﬁ&/: Southwire 2014 Sustainability Report-online reporting
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Case Study: Tank Dedication with Community Members

During 2014, local and state leaders joined Pennsylvania American Water to unveil a new water storage tank in Kane,
Pennsylvania, which more than doubled the system’s storage capacity. The new 600,000 gallon tank gives the borough 1
million gallons of water storage. The event was especially important to attendees, who remembered a major fire in the town
that occurred in 1997. Firefighters used nearly 1 million gallons of water to extinguish the blaze that consumed several
buildings and nearly drained the system dry. The new infrastructure will aid in fire suppression and maintain water pressure in
a crisis.
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Our sustainability strategy is focused on our most significant or ‘material’ issues. We define materiality by the degree to which
an issue is aligned with our business, the potential impact on our operations and the importance of an issue to our key
stakeholders.

Several hours of discussions and analysis enabled us to give a clear insight to the stakeholders’ expectations.

This engagement considers a broad list of potential issues both within and outside our direct control and is conducted through
a detailed survey, as well as one-on-one discussions with all stakeholder groups. These Expectations were then mapped with
our business priorities, which resulted in the following materiality matrix:

nMwYsznavuazayaRud: Bharti Airtel Limited India Sustainability Report 2015 %147 12
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These are some of the things we considered in assessing our stakeholder groups and the issues we should report on.

To identify possible stakeholders and issues
+ relevant laws and standards

 stakeholder expectations and feedback

+ leading peer practices

To determine importance to stakeholders
+ stakeholder consultation

* media scan

* guestionnaires

* asset manager questionnaires and reports
+ leading peer practices

To determine importance to Cameco
* regulatory compliance and liability

+ operational efficiency

* brand image and reputation

« attracting and retaining talent

To create a sustainability issues materiality matrix
+ impact to company vs. stakeholders

w”aymﬁmﬁw: Cameco Sustainablr Development Report 2012-online reporting
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Materiality assessment process

Step 1 — Review of materials and issues identification
In addition to using the framework provided by AccountAbility’s Five-Part test, we also conducted a thorough review and
analyses of the following:

« social media and website analytics

» corporate objectives, programs and risks

+ traditional news releases and media coverage

* internal communication publications

+ multi-sector sustainability and corporate social responsibility reports

+ topics identified through our internal strategic issues management process

* input from across our business areas

We also reviewed information learned from our ongoing stakeholder dialogues, in addition to feedback from our annual multi-
stakeholder forum. This forum is important for providing us a venue to highlight, discuss and address complex issues with a
wide range of key stakeholders and document their feedback. During this forum, we talk about our challenges and how we can
work to address them.

Our extensive review resulted in a number of material sustainability issues for both external and internal evaluation for
inclusion in this year’s report.

Step 2 — External and internal issue evaluation

External evaluation
We incorporated direct stakeholder feedback into our materiality review process to improve on past materiality
assessments as well as provide a more comprehensive evaluation of what would become our most material sustainability
issues.

To that end, we identified individuals within key stakeholder groups spanning across academia, aboriginal advocacy
groups, the investment community, environmental non-government organizations and community representatives for in-
depth interviews that focused not only on which issues they saw as most material to our business but also how they would
prioritize those issues based on a ranking tool we developed.

Internal evaluation
Using feedback learned from our stakeholder interviews, we evaluated our sustainability issues with a cross functional
employee team of senior leaders from across our business.

For each candidate material issue, team members determined the degree of impact on and importance to the company and
our stakeholders.

The aggregated data collected from both our internal and external reviews resulted in a list of our most material sustainability
issues, which are plotted on the materiality matrix below. This diagram displays a sampling of the pertinent issues identified
during the materiality review. Issues increase in material importance to both the company and our stakeholders from the
lower-left corner up to the right corner of the matrix. While these are all important issues, we’ve prioritized the content of this
report around our most material issues. In some instances we chose to report above and beyond the issues identified in our
materiality review because although they don’t meet the GRI G4 materiality threshold, they remain important to our
stakeholders.

w”agmﬁmé?&/: Suncor Materiality assessment process-online reporting
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In 2014, Southwire completed a materiality assessment to identify and prioritize our most significant sustainability topics. As
part of this assessment, we conducted extensive industry research and a benchmarking analysis of competitors, customers,
suppliers and aspirational peers. We engaged internal and external stakeholders through interviews and surveys to determine
the significance of material topics and recommendations for managing sustainability. We then synthesized our findings to
identify Southwire’s most material sustainability topics.

As part of our stakeholder engagement for the materiality assessment, we interviewed the following groups:

Internal Senior Leaders (8) Southwire Board Sustainability Committee (4)
External Customers (4) Community Members (5) Regulator (1) Industry Specialist (1)
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Additionally, we launched two versions of a materiality survey—one for employees and the other for external stakeholders. We
sent out 207 internal requests and 137 external requests. Our response rates were high—68 percent internal and 46 percent
external—with responses from the following groups:

® Employees (141)

® Customers (20)

® Suppliers (36)

® Government Officials (7)

Through the materiality assessment process, we identified 22 sustainability topics for consideration. By charting their
significance to internal and external stakeholders, we ultimately determined 14 of these topics to be material for Southwire. As
a result of developing this report, we decided to combine the two supply chain topics—Sustainable Supply Chain and Supplier
Relations—for a more holistic and effective management approach. The remaining 13 topics constitute the foundation of our
2014 and 2015 sustainability reports. We will continue to monitor and communicate our progress on these topics in future
reporting.

During Southwire’s materiality assessment interviews, our stakeholders shared comments, feedback and insights about our
business. The key topics and concerns raised by the following stakeholders included:

® Customers. As customers continue to place more resources in creating a sustainable supply chain, Southwire should
engage and build relationships with sustainable suppliers, enact a supplier code of conduct, audit key suppliers and
identify potential conflict minerals in the supply chain. Customers also would like Southwire to forge strategic partnerships
with industry associations and customers to drive sustainability in the wire and cable industry.

Community Advisory Board. Southwire should focus on the most challenging production issues, such as energy, water
quality and water usage. The Community Advisory Board also believes Southwire’s programs such as 12 for Life, the
Southwire Engineering Academy (SWEA) and the Southwire Sustainable Business Honors Program strengthen the
community by improving the skills and knowledge of individuals entering the local job market.

Industry Associations. Southwire should analyze its environmental footprint, including supply chain, greenhouse gas
emissions, water use and energy use. Additionally, the company should continue to support its community commitment
through time and talent.

Southwire Leadership. The executive team and committees identified waste as the most significant environmental issue
for the company. Additional topics raised included product innovation, employee health and well-being, and the need to
strengthen supply chain management.

All stakeholders mentioned that Southwire needs to be more transparent about the work the company is doing and the
environmental, social and governance metrics the company tracks.

Through this stakeholder engagement process, Southwire has developed and refined our Sustainability Scorecard with goals
and metrics to help manage our material topics, and committed to developing this GRI G4 Core report to share our progress in
these important areas.

w”agmﬁmé?&/: Southwire 2014 Sustainability Report-online reporting
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Material Topics

We have organized our 13 material topics, shown at the top right of the matrix, in alignment with the five pillars of our
corporate sustainability vision. Please see the Materiality Matrix below for the boundary associated with each material topic.

mWili:nammw”aymﬁmﬁa/: Southwire 2014 Sustainability Report-online reporting
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Materiality matrix

Select a letter in the chart below to identify and learn more about an issue. You can filter categories below by selecting
communities, economic, environment or our employees. Click the category again to turn the filter off.

We not only identified our most material issues, we also mapped where the most material positive or negative impacts of those
relevant issues occur within our value chain, both within and outside of our organizational boundary. Our upstream, refining and
marketing and corporate offices exist within this boundary while our suppliers, some joint venture relationships, product
transportation, customers and broader society exist outside of this boundary.
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KPI: IMPROVING FACTORY CONDITIONS

INDICATOR
This measures MEC-brand factories to determine their level of compliance. For factories that demonstrate leadership and
exceed our Code of Conduct standards, we strive to move away from auditing processes, and shift these factories toward
self-sustaining programs. For factories with egregious or "unacceptable" Code of Conduct violations, there must be an
immediate timeline to correct, or MEC will seek a new supplier. Unacceptable violations for MEC are: practices that impede
an audit, unauthorized subcontracting, involuntary overtime, and withholding passports from migrant workers (forced
labour), child labour, and egregious work conditions that could cause serious injury to workers.

TARGET
Our goal is to improve workers' lives. Our ongoing target is to remediate or eliminate factories with unacceptable violations.
We continuously strive to work with factories and other brands to increase factories’ overall performance.

PERFORMANCE
AUDITED MEC-BRAND FACTORIES WITH UNACCEPTABLE VIOLATIONS
At the end of 2012, 13% of our audited factories in the past 18 months (10 of 79) had unacceptable violations. This number
has decreased from 17% that were found at the end of 2011. Our 2012 audit year noted four factories with new
unacceptable violations. Two of these factories resolved their violations and were confirmed complete through a verification
audit. Two other factories that had unacceptable violations in 2011 have also remediated these violations. MEC chose to
phase out of two factories with unresolved violations. At the end of 2012, ten factories were left with outstanding
unacceptable violations. Seven of these ten factories restricted MEC auditor access. In two of the seven factories, we have
started collaboration initiatives with other brands to share social compliance audits and remediation plans. Once we have
completed the shared audits and see needed improvements, we will take these two factories off the unacceptable 27 list.
We are in communication with two factories who only allowed a partial audit. We are working with them to come to an
agreement for the audit scope. At the same time, we are seeking other sourcing options, should either of the factories not
wish to comply with the STEP program. As for the other three facilities restricting the STEP audit, we understand the risks
associated, as we have been able to visit the facilities. We are working with the Product Manager to find new suppliers that
will participate fully in our STEP program.

w”aymﬁmﬁy: Mountain Equipment Co-op 2012 Accountability Report %17 26-33
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MANUFACTURING: IMPROVE WORKERS'’ LIVES

Improving factory workers’ lives involves monitoring MEC-brand factories, remediating violations, and collaborating for change
within the outdoor industry and with businesses outside of it. In 2012, we made $69 million of MEC-brand inventory in 79
factories (10.6% in Canada, with the majority from factories in Asia). In addition to auditing factories, we work to increase
factory self-assessment, build their socialcompliance-management capacity by collaborating with the Fair Labor Association,
and participate in the Sustainable Compliance Initiative. Accordingly, we revised our Supplier Code of Conduct to prioritize
non-compliance issues and identify suppliers that demonstrate leadership. In 2012, 10 factories had zero-tolerance violations,
a slight decrease from the 13 factories in 2011, and one factory was deemed as Moving to Demonstrate Leadership. Helping
more of our supply chain move into this leadership category will be a focus in 2013 and beyond. We'll also focus on deeper
collaboration within our supply chain and with our peers, as well as capacity building in our factories.

n'lwﬂnnamm:ﬁaymﬁmﬁy: Mountain Equipment Co-op 2012 Accountability Report Summary %1 2
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2016 Targets

Responsible Sourcing
* Remove triclosan, phthalates and plastic microbeads from Life Brand and President’'s Choice household, beauty and
cosmetic products by year-end 2018.
Expand sustainable palm oil commitment to Life Brand products by yearend 2016.
Expand sustainable palm oil commitment to Joe Fresh products by yearend 2016.
Introduce additional Marine Stewardship Council (MSC) and/or Aquaculture Stewardship Council (ASC) certified
sustainable and responsible control brand products by year-end 2016.
Contribute to the development of a national sustainable beef standard by active membership on the Canadian
Roundtable for Sustainable Beef indicator and verification committees.
Introduce eight UTZ certified control brand cocoa products by year-end 2016.
Animal Welfare
* Transition all shell eggs to cage-free by year-end 2025.
* Source all fresh veal from suppliers that have transitioned to loose housing by year-end 2018.
» Source all fresh pork from suppliers that have transitioned to loose housing by year-end 2022.
Supply Chain
* Expand the audit compliance management team and the production audit team in emerging markets.

w”agmﬁiué?;/: Lablaw 2015 Corporate Social Responsibility Report, %11 31-32
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DNV GL Independent Assurance Summary

Heathrow Airport Limited commissioned DNV GL Business Assurance Services UK Limited (‘DNV GL”) to undertake
independent assurance of our 2014 Responsible Heathrow Performance Summary (the “Report”). Their assurance
engagement was planned and carried out in accordance with the DNV GL Protocol for Verification of Sustainability Reporting,
VeriSustainTM.

DNV GL evaluated the report for adherence to the VeriSustainTM Principles (the “Principles”) of stakeholder inclusiveness,
materiality, responsiveness, completeness, neutrality and reliability. They evaluated the selected performance data (shown in
the report with) using the reliability principle together with Heathrow’s data protocols for how the data is measured, recorded
and reported. DNV GL are providing a ‘moderate’ level of assurance.

For DNV GL'’s full assurance statement, including DNV GL’s mandate, findings and conclusion please see:
www.heathrow.com/responsibleheathrow

w”agmﬁmﬁy: Responsible Heathrow Performance Summary 2014 11 14
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OUR ROLE, FROM THE FOREST TO CONSUMERS
Independent assurance
Declaration of Independent Evaluation — Bureau Veritas Certification

Introduction

Fibria Celulose S.A. (Fibria) contracted Bureau Veritas Certification Brasil (Bureau Veritas) to conduct an independent
evaluation of its Report (hereinafter called the Report), encompassing assessment of content, quality and limitations of this
publication, covering the year 2013. Information published in the report is the sole responsibility of Fibria’'s management. Our
responsibility is defined pursuant to the following scope.

Scope of work

Reasonable Evaluation (as per ISAE 30001) of the Report in accordance with the guidelines and the principles of the Global
Reporting InitiativeTM for Sustainability Reports GRI G4 (2013), listed here: Materiality, Inclusion of Stakeholders,
Sustainability Context, Comprehensiveness, Balance, Comparability, Accuracy, Timelines, Clarity and Reliability.

This work excluded any evaluation of information related to:

Activities outside the defined assessment period; Statements of position (expressions of opinion, belief, goals or future
intentions) by Fibria, as well as statements of future commitments; Economic-financial information contained in this Report,
extracted from the financial statements that were evaluated externally by independent auditors;

Inventory of greenhouse gas emissions (GHG), certified by Bureau Veritas through a process of independent of this scope of
work, which covers data for service to indicators EN4, EN15, EN16 and EN17. The verification of this inventory demonstrated
reliability and accuracy of data and related information.

Methodology .........

Technical opinion .........

Recommendations for the next cycle .........
Conclusion .........

Declaration of independence and impartiality .........
Contact .........

w”agmﬁm @: Fibria Report 2013-online reporting
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Bloomberg LP Global Corporate-Wide Verified by:Cventure LLC
2015 GRI Annual Sustainability Report Date :March 28, 2016
Lead Verifiers: Wiley Barbour, Kevin L. Johnson

Report Content and Boundaries:

A third party verification focused on Bloomberg LP's (Bloomberg's) 6th Sustainability Report, coverin g CY2015, conducte d by
Cventur e LLC (Cventure) over the December 2015T March 2016 time period.Corporate reporting boundarie s were
established base d on the the following global standards :the Global Reporting Initiativ e (GRI ) G4 guidelines, wit h a
comprehensiv e level of reporting scope ; the Sustainability Accounting Standards Board (SASB) standards fo r Media
Production, Professional Services, and Interne t Media & Service s industr y sectors; and the GRI Sector Supplement fo r the
Media sector .Boundarie s include all activitie s unde r Bloomberg's operational control .GRI G4 guidelines were followed in
selection of content and scope , resulting in a repor t which focuses on energ y consumption, product manufactur e and use ,
pape r use , supply chain shipping, and business travel , as material driver s of environmenta | impact unde r management
control.

Verificatio n Approach:

This verification engagement is being conducted according to the AA1000 AS (2008) standard, Type 2 engagement,
addressing Principle s and Sustainability Performance Information, including quantitativ e and qualitativ e GRI performance
indicators, profile disclosures , and management approach .Adherence to principle s (inclusivity , materiality, and
responsiveness) and the reliability and quality of performance information ar e being assessed, to provide a moderate level of
assurance . Cventur e personne | began the process fo r supporting data and documentation collection in December 2015,
including interviews wit h severa | managers and primar y data coordinator s responsible fo r sustainability reporting , as par t
of site visits which were conducte d at Bloomberg's headquarters in New York on March 10 T11, 2016. Cventur e was not
involve d in any Bloomberg 2015 Sustainability Repor t data collection activities, or development of disclosures or assertions,
and did not provide any service s to Bloomberg which could compromise Cventure' s independence .Cventur e disclaims any
liability fo r any decision made by thir d parties base d on this Verificatio n Summary.

Major Finding s and Conclusions:

Bloomberg LP Cventure LLC
GHG Inventory Verification Summary March 28, 2016
Reporting Entity: Bloomberg LP (Bloomberg) Contact: Jason Shulman

Lead Verifier: Kevin L. Johnson, Cventure LLC
Emissions Inventory:

Global, corporate-wide FY2015 GHG emissions inventory covering: Scope 1 emissions from fuel combustion, company
aircraft, and refrigerant losses; Scope 2 emissions from imported electricity and steam; and Scope 3 emissions associated
with employee business travel, supply chain shipping, paper usage, and waste. Boundaries include owned/leased facilities
which Bloomberg exhibits operational control. CO2, CH4, and N20O combustion, electricity, and mobile source emissions, and
HFC refrigerant gas emissions, were calculated; CO2 equivalent emissions were calculated for paper consumption and waste
disposal; Bloomberg has no SF6 or PFC emissions.

Greenhouse Gas Management Plan:

Bloomberg 2015 Carbon Emissions Calculation Process (CECP) document, Version 9.0 (March 11, 2016) developed internally
by Bloomberg, to calculate carbon emissions and support their GHG emissions reduction strategy.

Verification Approach: .............ccoeveenenne

OpinioN: ....ooiiiiiiics

w”aymﬁmﬁa/: Bloomberg Impact Report Update 2015% 17 39
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M dasne Royal Dutch Shell plc Sustainability Summary 2014
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ABOUT THIS REPORT

This Shell Sustainability Summary is a short overview of the Shell Sustainability Report 2014. Refer to the Shell Sustainability
Report 2014 for more details. In case of any inconsistencies, the Shell Sustainability Report 2014 prevails.

Full report available at: www.shell.com/sustainabilityreport

w”aymﬁm @u: Royal Dutch Shell plc Sustainability Summary 2014 %1 16
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http://downloads.cathaypacific.com/cx/aboutus/sd/2011/pdf/SDreportsummary_en2011.pdf
https://www.unilever.com/Images/uslp-unilever-sustainable-living-plan-scaling-for-impact-summary-of-progress-2014_tcm244-424809_en.pdf
http://www.heathrow.com/file_source/Company/Static/PDF/Communityandenvironment/2014-Responsible-Heathrow-Performance-Report.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/en/CSR/reports/HM_SustainabilityFolder_2015_en.pdf
http://s05.static-shell.com/content/dam/shell-new/local/corporate/environment-society/sustainability-summary-2014.pdf
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Midia Releases

abril 19, 2016 - Fibria publishes its 2015 Report and provides information in an integrated manner within the value
chain

Report brings details of the company’s new growth cycle, the expansion project, and the development of forest-based
renewable products with sustainability for business and society

Séo Paulo, April 19, 2016 — Fibria, a global leader in eucalyptus pulp production, today releases its Annual Report,
which provides information, in an integrated manner, on the company’s performance in 2015. The 2015 Fibria Report covers
the economic, social and environmental aspects within a comprehensive view of the company’s value chain, which begins at
the hundreds of research projects carried out in forests and laboratories and extends to end consumers of paper used in
hygiene and education around the world.

As happens annually, the 2015 Fibria Report includes analyses by external independent readers, renowned for their work
in sustainability. Gustavo Pimentel, director of SITAWI Finangas do Bem, the document has laid emphasis on an in-depth
coverage of sophisticated and controversial topics, which attests to the company’s maturity in sustainability management.

“Integration of the sustainability concept into business, which has been a pillar since the foundation of the company in
2009, increasingly became consistent and also seems to have evolved from merely meeting obligations to innovating in
products and relationships that will outline its future,” said Mr. Pimentel.

The 2015 Report also covers the company’s new growth cycle. The document details the expansion project at the Trés
Lagoas unit in Mato Grosso do Sul and the constant research into forest-based renewable products with sustainability for both
business and society.

The Report was prepared according to the G4 guidelines of the Global Reporting Initiative (GRI-G4) and the International
Integrated Reporting Council (IIRC), which are considered global benchmarks for documents of this type, and is available in
both online and print versions, in Portuguese and English. Another new feature this year is the production of infographics in
three versions (General, Communities and Clients), which translate complex information into a more friendly form for
stakeholders who request the most information from Fibria.

w”aymﬁmﬁ&/: Fibria Press Release
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|Z[ A20819 Bloomberg Impact Report Updates 2015

The cover of the 2015 Bloomberg Impact Report Update was designed by Roma Lazarev, a 30-yearold Moscow-based
designer. Roma is an alumni of D&AD, a nonprofit that aims to inspire a community of creative thinkers by celebrating and
stimulating the finest in design and advertising. Bloomberg has supported D&AD since 2002. Our efforts and impact are truly
global, with more than 18,000 employees in 204 offices in 74 countries. Featured on the front and back cover are New York,
London, Tokyo, Sao Paolo, San Francisco, and Hong Kong. Bloomberg has 2 print shops which are FSCTM certified and is
the only major publisher to produce all its magazines on FSC certified paper

w”aymﬁmﬁy: Bloomberg Impact Report Update 2015 w7 42
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M ¢a8¢19 CSR Report of ING Bank Slaski for 2013-2014

n'lwﬂnnamm:ﬁaymﬁmﬁy: CSR Report of ING Bank Slaski for 2013-2014, online reporting
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M ¢aa¢19 CSR Report of ING Bank Slaski for 2013-2014

Employees articipating in the preparatory works, workshops and those involved in text drafting, in particular: Marta
Bobowska-Michalik, Marta Kowalik, Matgorzata Podsiedlik, Agnieszka RdzawskaSzczerek, Paulina Skoczynska, Joanna
Warmuz — for collecting, verifying, writing and approving materials with outstanding engagement.

We would not be able to draft this report without the subject-related support, valuable comments and sympathetic response of:
Matgorzata Kotakowska, Grazyna Sobota and Andrzej Koweszko. Many thanks to Sonia Antolak, Urszula Baran, Agnieszka
Bartosik, Marcin Bak, Agnieszka Bednarz, Magdalena Bgdkowska, Krzysztof Blinowski, Kamila Bondar, Anna Brulinska-
Gierycz, Seweryn Czapla, Anna Dotggowska-Kowalska, Sylwia Dziarmaga, lwona Gliniecka, Katarzyna Gmyrek, Renata
Gradek-Pietranek, Anna Hanysek, Dorota Jarczyk, Aleksandra Kajkowska, Andrzej Kaminiéw, Emilia Klimek, Anna Ktoda-
Staniecko, Monika Kobylinska, Wojciech Koclega, Agnieszka Kotodziej, Agnieszka Kral, Krzysztof Kulawik, Beata Kuskowska-
Kania, Marcin Lewicki, Iwona tadno, Artur Marcinik, Monika Mastalerz, Piotr Mechocki, Magdalena Miler, Marzena Mosz,
Monika Mrachacz, Marta Mrowiec, Edyta Musielak, Eligiusz Nowakowski, Liliana Nowosielska-Balion, Agnieszka Ocho6d, Anna
Orlikowska, Joanna Pacuta, Lukasz Pierzchata, Pawet Pietrzak, Arkadiusz Pilarski, Klaudia Plewniok, Krzysztof Poznanski,
Adam Prusaczyk, Karol Przychodzen, Przemystaw Rosiek, Anna Roszczyk-Ogrodnik, Maria Rubersz, Ludmita Rychter, Piotr
Rydzik, Stawomir Seifert, Pawet Serocki, Joanna Skarzynska, Anna Skiba, Tomasz Stomski, Matgorzata Smolen, Grzegorz
Stup-Ostrowski, Ewa Sokolik, Katarzyna Spyra, Rafat Srokosz, Jadwiga Szafranek, Pawet Szczepaniec, Olga Szoplik,
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Stanistaw Slubowski, Barbara SpiewakWielogérska, Matgorzata Swiercz, Wojciech Tokarski, Barbara Trojan, Agnieszka
Walczak, Monika Wikliﬁska, Aneta Wiodarczyk, Stanistaw Wojcik, Jakub Wrede, Radostaw Zalewski, Natalia Zych, tukasz
Zychla, Agnieszka Zarecka for offering valuable insights.

The engagement of Krzysztof Anusiewicz, llona Dzierzanowska, Joanna Dymna-Oszek, Ewa Goérska, Matgorzata Jarczyk-
Zuber, Magdalena Kot-Szczepanska, Marcin Kryszen, Wojciech Marchwicki, Maciej Popadiak, Aleksandra Slezak during the
priority-setting workshop impacted the final result of the materiality analysis. Aleksandra Gasiorowska-Mahmoudi, Ewa
tuniewska and Przemystaw Furlepa joined the working team during the approval process.

To colleagues from the Translators Team — Anna Dzidowska, Maria Maciejczyk, Anna Pasierb, Katarzyna Skoczynska,
Natalia Siuchninska, Anna Solecka and Katarzyna Zajda — thank you for painstaking and diligent translation into English.

And then, 412 employees who filled in the questionnaire on the key aspects of bank operations and the CSR Report itself.

JaYaLANLGY: CSR Report of ING Bank Slaski for 2013-2014
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1. Human Rights
Principle 1  Businesses should support and respect the protection of internationally
proclaimed human rights

Principle 2  Make sure that they are not complicit in human rights abuses

2. Labour
Principle 3  Businesses should uphold the freedom of association and the effective
recognition of the right to collective bargaining
Principle 4  The elimination of all forms of forced and compulsory labour
Principle 5 The effective abolition of child labour
Principle 6 The elimination of discrimination in respect of employment and

occupation

3. Environment
Principle 7 Businesses should support a precautionary approach to environmental
challenges
Principle 8 Undertake initiatives to promote greater environmental responsibility
Principle 9  Encourage the development and diffusion of environmentally friendly

technologies

4. Anti-Corruption
Principle 10 Businesses should work against corruption in all its forms, including

extortion and bribery
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Value chain

Living up to our purpose of celebrating life, every day, everywhere means considering every aspect of how our brands are
made, marketed, sold and disposed, who they affect and how.

For Diageo, the value chain starts with our suppliers and goes through every aspect of our operations and the way we do
business to the way our products are sold and consumed, and the disposal of their packaging.

Our suppliers

At the procurement stage, we primarily look at the standards and practices that our principal suppliers are using — such as the
agricultural community that produces our main raw materials as well as those producing the other materials and energy we
purchase.

Our operations
In operational terms we examine the impacts of every aspect of how our products are made, from innovation and branding
through to production in our distilleries, wineries and breweries, and beyond that to bottling, packaging and distribution.

Our customers

Following this stage, our value chain includes how we sell our products to our customers — such as global retailers,
convenience stores, bars, restaurants and in some cases, governments — and how they in turn sell our products to shoppers
and consumers.

Our consumers
Finally we look at drinking patterns among our consumers themselves and increasingly how they dispose of our products.

The social, economic and environmental impacts that our business and brands have at every stage of this chain vary. Below
you can see which areas of our Sustainability & Responsibility Strategy are most relevant to which parts of our value chain.

Impacts across Diageo's value chain

Owr impacts O Diageo PLC - our people & O O
suppliers operations Customers  CoOnsuners

Alcohol in society

Responsible marketing and consumer L L L
nformation

Programmes to address alcohel misuse . .

Stakeholder dialogue and zlcohol palicy . .

Water and the environment

Water efficiency . .

Water guality . .

Carbon reduction L L] L]

Waste elimination L L [ -
Sustzinable packaging L L [

Sustainable agriculture .

Other L .

w”aymﬁmﬁ&/: DIAGEQ Sustainability and Responsibility Report 2012-online reporting, U8layT VRGN
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Our value chain

Making our operations more sustainable is important, but it is not enough on its own. Our brands rely on a long and complex
value chain that joins us with our suppliers, customers, and consumers. We share a responsibility to make every link in that
chain stronger.

In the moment it takes to sip one of our drinks, the consumer is making a connection: to the farm, plantation or vineyard where
the ingredients for that drink were grown; to the many suppliers of packaging, energy, raw materials, and labour, without whom
we could not create our brands; and to the shop or venue where the drink was bought. That whole journey, from the field to
the glass and beyond, is our value chain: it is our responsibility to ensure that at every link in that chain, our impacts on
people, communities, and the natural world are as beneficial as possible.

Our reputation and the sustainability of our business model, depend on our ability to recognise and mitigate the potential risks
along our value chain. In this section, we report on the work we are doing with three of the most important links in that chain —
suppliers, customers, and consumers.

Our supply chain Our supplier network presents us with a great opportunity: to co-operate with a diverse group of farmers,
businesses, and utilities on the vital undertaking of making our business more sustainable. As a starting point, we set rigorous
minimum standards in areas like ethical business, human rights, environmental sustainability, and health and safety.

Customers and consumers

We produce more than 100 brands which are enjoyed in more than 180 countries. This gives us the opportunity to engage a
large and extremely diverse group of shoppers and consumers, whose safety, health, and enjoyment are all central to our
business. Here you can read about food safety and quality — how we ensure our brands are produced to the highest standard.
Elsewhere in this report you can read about some of our brand programmes that engage consumers with sustainability issues.

Our customers are the retailers, hotels, restaurants or other venues that sell our brands, and they are important partners in
helping us to encourage responsible drinking and reduce our environmental footprint. Many of our customers also look to
Diageo to help them improve their own sustainability performance.

w”a‘ymﬁmﬁw: Online reporting, WASLENTIEIIURLILAL
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Strategy and competitive differentiators

Our significant asset base, strong balance sheet and integrated model set us apart from our peers. We strive to be the low-
cost competitor in our sector, without compromising environmental performance. Capitalizing and executing on these
differentiators has contributed to our industry-leading position and provide the foundation for delivering long-term value for
shareholders.

Reserves and resources base
We are committed to getting the most value from our resources, which include a significant position in the oil sands. Our
operational excellence focus is to unlock the full value of these resources.

Industry expertise
We pioneered commercial oil sands development and continue to advance by developing and collaborating on innovative
technologies that improve efficiency, lower costs and enhance environmental performance.

Our people are among the most experienced and knowledgeable in the industry. They bring their passion and expertise to
work every day.

Sustainable development

We are focused on delivering triple-bottom-line sustainability. That means leadership in:
o environmental performance
hd social responsibility
b creating a strong economy

A proven integrated model

From the ground to the gas station and offshore platform to wind turbine, we're focused on creating value for our shareholders.
The integration of our business, both financially and physically, creates the conditions for our success.

Financial strength

We aim to achieve the highest returns possible from our operations. Our focus is on keeping costs down and increasing
reliability. Our strong balance sheet and ongoing focus on capital discipline continue to highlight our commitment to delivering
value for shareholders.

w”aymﬁmﬁa/: Suncor Report on Sustainability 2015-online reporting
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http://vancity.gamechangers500.com/best-practices/meet-the-mission/
http://www.hemlock.com/pdf/2012SustainabilityReport_Hemlock.pdf
http://www.loblaw.ca/content/dam/lclcorp/pdfs/Responsibility/Reports/CSRR/en/2015/Loblaw%202015%20CSR%20Report_ENG.pdf
http://www.loblaw.ca/content/dam/lclcorp/pdfs/Responsibility/Reports/CSRR/en/2015/Loblaw%202015%20CSR%20Report_ENG.pdf
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MESSAGE FROM THE CEO

Welcome to our 2012 Accountability Report, the theme of which is "Collaboration”. As a relatively small organization (on a
global scale), we know that making true progress in sustainability entails just that — collaboration beyond our limited
organizational boundaries. We are working with industry peers and NGOs to create lasting positive change, whether it's
collaborating with retailers and brands to advance supply chain practices, or joining forces with others to improve
environmental standards of materials.

MEC is operating in an age of exponential change. Competition is not only increasing, but the players are becoming larger and
more sophisticated. Supply chains are becoming more volatile and globally diverse. The greatest driver of change is the rapid
advancement and omnipresence of technology, which consumers are readily adopting. In response, we're focusing on
becoming more nimble and resilient, and better servicing our members in this new paradigm. Throughout these changes, we
continue to embed and integrate sustainability within our day-to-day operations.
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https://www.unilever.com/Images/uslp-unilever-sustainable-living-plan-scaling-for-impact-summary-of-progress-2014_tcm244-424809_en.pdf

In 2012, we updated our 5-year Business Sustainability Strategy, with a focus on four pillars: product integrity, retail
operations, member service, and community. We updated our Social Compliance Strategy. We expanded our product
assortment, breaking it out into three categories (backcountry, active lifestyle, and lifestyle) to better serve our members in an
authentic way. We also invested in ecommerce to provide omni-channel access, and increased our outreach in stores to foster
active communities through events, meet-ups, and clinics.

On the sustainability front, we celebrated some successes. In 2012, 53% of MEC-brand apparel materials were bluesign®
approved, surpassing our target of 50%. We also achieved a 31% reduction in our carbon footprint (surpassing our 20%
reduction target). We continue to see progress in the area of social compliance, though we're still facing some challenges in
violations we deem to be unacceptable. We are working with factories to remediate them.

With our efforts to date, we're at a point where we've picked the low-hanging "sustainability fruit". Additional gains are
becoming tougher to achieve, but we're up for the challenge, and we believe that progress will only come through the deeper
integration of sustainability aspects into our operations. In implementing our 5-year Business Sustainability Strategy, we've
placed an emphasis on product integrity, as this is where our greatest impact and opportunity lie. We've set a bold target of
having 100% of our MEC-brand product materials bluesign approved by 2017, and are collaborating with partners to further
sustainability in the apparel industry. We have yet to set an updated 5-year carbon reduction target, but are embarking on it in
2013.

It's been a challenging, yet satisfying, 2012. By adapting to changes in the market and our members' needs, and collaborating
with communities and colleagues, we're confident we are on track to greater sustainable growth.

w”agmﬁmﬁy: 2012 MEC Accountability Report — online reporting
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http://meccms.wpengine.com/wp-content/uploads/2016/07/MEC_2012_accountability_report.pdf
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EXTERNAL REVIEW COMMITTEE

In 2005, Shell established an External Review Committee (ERC) to help evaluate the quality and credibility of the
annual sustainability report and to recommend improvements to our sustainability performance.

Members of the ERC come from a range of professional backgrounds, but they share the following expertise and experience:

® globally respected, independent, pragmatic in their approach;

® familiar with, and able to convey, the perspectives of Shell stakeholder groups or are experts in the main sustainability
challenges that Shell faces;

® broadly representative of regions of strategic importance to Shell;
® reasonably familiar with the oil and gas industry, Shell, and related sustainability issues; and
® capable of adding fresh perspectives to Shell’s thinking and reporting on sustainability.

Committee members are asked to serve for three years, with two or three new members appointed each year. This is long
enough to develop the necessary understanding of the issues and process, without diminishing the independence or external
perception of independence critical to the ERC’s effectiveness. The intention is that the Committee should bring a balance of
experience and perspectives.

ERC recommendations in 2014

Each year, the ERC is asked to present its independent opinion on the Shell sustainability report. Below is an example of
some of the recommendations included in the ERC’s letter in the Shell Sustainability Report 2014 and Shell’s response.
The ERC recommendations have been fundamental in shaping this current report. (See table).

Review process

The Committee meets in person three times annually (in The Hague, the Netherlands), and on other occasions by
teleconference. It holds meetings with Shell senior management, including Shell’'s Executive Committee, to discuss Shell’'s
approach to sustainability and our reporting. When reviewing the sustainability report, the ERC focuses on three main
questions:

® Has Shell selected the most important topics for the report?

® How well has the report dealt with these topics and responded to stakeholder interests?

® Has Shell provided sufficient information and access for the ERC to do its job effectively?

This review does not include the verification of performance data in the sustainability report, or the information on which the

case studies in the report are based. Separately, the ERC provides Shell with its observations on the company’s strategy and
sustainability performance.

To acknowledge the ERC'’s time and expertise an honorarium is offered, payable either to the individual members, their
organisation or their charity of choice. They are also offered reimbursement for their expenses.

w”aymﬁmﬁa/: Shell Sustainability Report 2015, External review committee-online reporting
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http://reports.shell.com/sustainability-report/2015/servicepages/glossary.html#erc
http://reports.shell.com/sustainability-report/2015/servicepages/glossary.html#erc
http://reports.shell.com/sustainability-report/2015/data-and-reporting/external-review-committee.html
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Our Findings
On the basis or our methodology and the activities described above, it is our opinion that:
2012 Responsibility Report

* The 2012 Responsibility Report format has been substantially revised to provide a clear and straightforward presentation of
Barrick’s material issues and their underlying management systems and controls.

» Material issues have been appropriately identified in a comprehensive risk assessment process that is fully described.

*» The Report provides a fair representation of Barrick’s performance over the reporting period and provides readers with a
balanced perspective of its material issues and operations.

» The Report advances Barrick’s ongoing public communication about its operations, environmental and social impacts, and
related programs to manage these impacts.

* The Barrick website includes updated responses to some of the key challenges it faces, providing readers with continued
understanding and context for Barrick’s operational realities.

* The corporate senior leadership team and regional leadership teams continue to support a company-wide commitment to
responsible mining practices at operations and projects.

* The information and data in the Report is accurate, reliable and free from material mistakes or misstatements. It is clearly
presented and understandable.

« Barrick has appropriate systems in place for the collection, aggregation and analysis of relevant information and has
implemented adequate internal assurance practices.

Voluntary Principles on Security and Human Rights

Barrick is committed to the implementation of the Voluntary Principles on Security and Human Rights based on the interviews
we conducted and the review of relevant documents. The sites we visited have instituted appropriate systems and procedures
to ensure they are adhering to the principles.

WGC Conflict-Free Gold Standard

Barrick has prepared and presented a Conflict-Free Gold Report for the 1st quarter of 2013 in accordance with the
requirements of the Conflict-Free Gold Standard. We conclude that Barrick does not produce gold from conflictaffected or high
risk areas as defined by the Standard.

Global Reporting Initiative (GRI) G3 Sustainability Reporting Guidelines

The 2012 Responsibility Report has been prepared in accordance with the final Mining and Metals Sector Supplement of the
GRI (G3) Guidelines, including appropriate consideration of the Reporting Principles, profile disclosures, management
approach disclosures and performance indicators to meet the requirements of GRI G3 Application Level A+.

Carbon Disclosure Project

Barrick’s greenhouse gas assertion for its 2012 companywide emissions inventory was verified as correct and complete within
the bounds of materiality.

ICMM Sustainable Development Framework

Barrick maintained its alignment the ICMM Sustainable Development Framework, including the ICMM 10 Sustainable
Development Principles and the applicable mandatory requirements of the ICMM Position Statements. Barrick provided
adequate information in the report to address all five of the ICMM Subject Matters and we observed supporting evidence for
each.

Observed Improvements

w”agmﬁmﬁa/: Barrick 2012 Corporate Responsibility Report, pages 91-94
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http://www.barrick.com/files/responsibility-report/2012/Barrick-2012-Corporate-Responsibility-Report.pdf
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@:@qﬁl,l,azﬁ’m‘[ﬁqﬂﬂ”l% (Supplier and Supply Chain)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 7% 6

®  Fibria Sustainability Report 2012 7“1 54-55
® H&M Concious Action Sustainability Report 2015 7#11 30-50

WIANTIN (Innovation)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 RN 7

FILIAR DN (Environment)
Nl

" Bloomberg Impact Report Updates 2015 #in 27-37

n3tasnuiasniiannie (Climate Change)

®  American Water Corporate Sustainability Report 2013-2014 RUN36-47

) a ¢ . . :
AMNRAINKRANINNDIANLLASIEUUWLIFAW (Biodiversity and Ecosystem)

®  Fibria Sustainability Report 2012 #i1 35-39
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http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
https://www.bbhub.io/sustainability/sites/6/2016/04/16_0404_Impact_Report.pdf
http://www.amwater.com/files/American-Water-CR-2013-14.pdf
http://www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf

® H&M Concious Action Sustainability Report 2015 #in 21-23

saun1A1suantazn1slandaasa1suan (Carbon Footprint and Carbon

Emission)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 #41 9
® ING Bank Slak Corporate Social Responsibility Report 2011-2012 7“1 98-101

®  Fibria Sustainability Report 2012 RN 42-44

® H&M Concious Action Sustainability Report 2015 74N 78-85

NRIIINUATN1TIANTS (Energy Management)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 A1 10

N133ANTIIWT (Water Management)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 AU 15-16

®  Fibria Sustainability Report 2012 AU 40-41

B H&M Concious Action Sustainability Report 2015 #¥1 99-107

®  American Water Corporate Sustainability Report 2013-2014 11148-59

NN139ANT32DILEY (Waste Management)

®  Fibria Sustainability Report 2012 AN 44-45
® H&M Concious Action Sustainability Report 2015 7?11 94-95

NMIUBEI (Transportation)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 #4110

msfqﬁ'msvf (Packaging)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 7?13

v

miaﬂ‘l%’uazwagmfmuel%ﬁ’l (Reduce, Reuse and Recycle)

B Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 AU 14

® H&M Concious Action Sustainability Report 2015 AN 89-93

AWALALUINNT (Product and Service)

a % I's (> a .
NaaAIWNUAZINNAL (Product and Material)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 7 17

®  Fibria Sustainability Report 2012 #in 31-34
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http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://www.raportroczny2012.ingbank.pl/pub/files/csr/ING_raport_CSR_EN.pdf
http://www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://www.amwater.com/files/American-Water-CR-2013-14.pdf
http://www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
file:///D:/Documents/PROJECTS/ESG%20Disclosure%20Guidance%202016/Guidelines_DRAFT/,%20http:/www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf

H&M Concious Action Sustainability Report 2015 %1 16-20

nN13Aaa (Marketing)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 A 18

H&M Concious Action Sustainability Report 2015 7#UN 73-74

Bloomberg Impact Report Updates 2015 AU 8-17

NIHNIW (Employee)

nalal

Bloomberg Impact Report Updates 2015 A 8-17

ADANI3919

ING Bank Slak Corporate Social Responsibility Report 2011-2012 AU 62-63

American Water Corporate Sustainability Report 2013-2014 AU 66-72

NINRIHI (Development)

® ING Bank Slak Corporate Social Responsibility Report 2011-2012 el 58-61, 66-69

ANAAINKRABUALN T BN T1N15I1991% (Employment Diversity and

Fibria Sustainability Report 2012 RN 44-45

Equality)

®  Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 AU 21

UMW @01%NYI9 % uazaNUaaany (Healt, Workplace and Safety)

H&M Concious Action Sustainability Report 2015 7% 70-72

Coca-Cola Enterprises Corporate Responsibility & Sustainability Report 2012/2013 MU 22

ING Bank Slak Corporate Social Responsibility Report 2011-2012 AU 70-75

H&M Concious Action Sustainability Report 2015 AU 62-66

Fibria Sustainability Report 2012 AU 44-45

American Water Corporate Sustainability Report 2013-2014 A1U160-65

U U A
anauazduslae

H&M Concious Action Sustainability Report 2015 R 24-26

qu%uuazﬁaﬂu (Community and Society)

ING Bank Slak Corporate Social Responsibility Report 2011-2012 %1 76-93
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http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
https://www.bbhub.io/sustainability/sites/6/2016/04/16_0404_Impact_Report.pdf
https://www.bbhub.io/sustainability/sites/6/2016/04/16_0404_Impact_Report.pdf
http://www.raportroczny2012.ingbank.pl/pub/files/csr/ING_raport_CSR_EN.pdf
http://www.amwater.com/files/American-Water-CR-2013-14.pdf
http://www.raportroczny2012.ingbank.pl/pub/files/csr/ING_raport_CSR_EN.pdf
http://www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://ceowatermandate.org/files/endorsing/CCE_2013.pdf
http://www.raportroczny2012.ingbank.pl/pub/files/csr/ING_raport_CSR_EN.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf
http://www.amwater.com/files/American-Water-CR-2013-14.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://www.raportroczny2012.ingbank.pl/pub/files/csr/ING_raport_CSR_EN.pdf

®  Fibria Sustainability Report 2012 #UN 47-53

aw%uwaw (Human Rights)

® H&M Concious Action Sustainability Report 2015 7?1 66-69

®  American Water Corporate Sustainability Report 2013-2014 7?11 26

N3G aAWNIIAUAZADI UL (Ani-corruption)

® H&M Concious Action Sustainability Report 2015 #“i 60-61
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http://www.fibria.com/rs2012/fibria-sustainability-report-2012.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
http://www.amwater.com/files/American-Water-CR-2013-14.pdf
http://sustainability.hm.com/content/dam/hm/about/documents/masterlanguage/CSR/2015%20Sustainability%20report/HM_SustainabilityReport_2015_final_FullReport.pdf
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®  Sustainable Stock Exchange | (Sustainable Stock Exchanges Initiative): Model Guidance on

Reporting ESG Information to Investors

®  Chartered Professional Accountants Canada, A Starter's Guide to Sustainability Reporting

®  GRI (Global Reporting Initiative)
® UNGC (United Nations global Compact)
®  CDP (Carbon Disclosure Project)

® |IRC (International Integrated Reporting Council)
Q 1 1 v dl 1
mamaLmaaﬂuﬁﬁ'ma'mwmau‘la

= 3BL Meida L’?lefm‘i"*ﬁaga‘*ﬂnmsl,ﬁmﬂ”umwﬂ"aﬁu Gafleaautii s nUNITNEN AN
mnduunanuhswlaussnonuivisnes g savsenun lasludmzesmonuuisneed
magUmszlaanudan Ll

® CRRA (Corporate Reporting Awards) ﬁﬁ‘ﬂlﬁ’i’lﬁmﬁmmm’mﬂﬁﬁuﬁlmﬁza‘imnﬂuwﬂLm'
1 2007 dhemslennzandnuwiuladnin 40,000 Te

® CSR Wire (The Corporate Social Responsibility Newswire) L%Ui‘ﬁ@ﬁﬂgﬂ‘ﬂ’nmﬂﬁimﬁ'ﬂ
aussfin SadnesuiliAgaiuminsanuenusiiunsmduunanusiiawlansznenud
UTENe g davhaanin lasluduvesnonuuivhazinanlmzlinnuman v

" GRI Database T8 NNSIAwATLwduas GRI 9813 Featured Report i GRI fanyas
3’1mmmaﬂwﬂﬁmuﬂﬁaLm:ﬂ'\iﬁﬁqﬁ‘*ﬁﬁmuﬁ@l‘*ﬁ’mmmﬁummmwmﬁmamaﬂﬁ

a

= Report Alert V3ulodfi lWuSmsiuanenanuwanugiin I@mzﬁmm@ﬂmsﬂﬂmmﬁmm

o

VaIINLITW qaul’ﬂ gunannrInTdusInivefaaiu mmaﬂ'uaaﬂlmi

B Asia Sustainability Reporting Awards 2016 u'lodn13d3znia3189uany890uIzay

LBLTINFEINITNAAANNNTUTENIAVaILARs LN A UEIT ﬁ%a;ﬂﬁ{mwfﬁan'ﬁﬁ'@ﬁﬁ'] §97%
anugstnansuNn s duaatele

B Sustainability Reporting Learn from Asia’s Best: Secret revealed in Awards Winning

Reports 2015 LaﬂmﬁwU‘ﬁaLLa:uanuawmQu’%m’smaaaaﬁmﬁv[ﬁ%'uvai'a Asia Sustainability

Reporting Awards 2015
::i
an 9

® MindTools: Excellent skills for an excellent career, Stakeholder Analysis
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http://www.sseinitiative.org/
http://www.sseinitiative.org/wp-content/uploads/2015/09/SSE-Model-Guidance-on-Reporting-ESG.pdf
http://www.sseinitiative.org/wp-content/uploads/2015/09/SSE-Model-Guidance-on-Reporting-ESG.pdf
https://www.cpacanada.ca/~/media/site/r2-docs/a%20starters%20guide%20to%20sustainability%20reporting.pdf
https://www.globalreporting.org/Pages/default.aspx
https://www.unglobalcompact.org/
https://www.cdp.net/en-US/Pages/HomePage.aspx
http://integratedreporting.org/
http://3blmedia.com/News/20013
http://www.corporateregister.com/crra/
http://www.csrwire.com/reports
http://database.globalreporting.org/
http://reportalert.info/latest/
http://csrmatters.com/
http://www.csrmatters.com/pdf/SR-LAB.pdf
http://www.csrmatters.com/pdf/SR-LAB.pdf
https://www.mindtools.com/pages/article/newPPM_07.htm




