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Customer Insights &
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9,00 — 12.00 u.

Customer Insights, Customer Data, Customer Trends
Be curious, act agile
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How to ask the right questions? Adaptable vs. Sustainable
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Business Model
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HR Strategy in New Normal

9.00 -12.00
HR in the Age of Overwhelm
People Strategies to be focused as Enablers

- UN Human Rights VS HR Policies & Ideas for Execution

- Transformation Model & Interventions SPEAKER

- People Enhancement with Future Skills & Innovation
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The People Activation Blueprint

- Components of People Activation

- Ease, Engagement, Nudge, Human Connections, Hunan Centric
Global HRBP Delivery Model
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Workshop 1 - Era of Transformation Workshop 3 - Human Right Policies & Its Execution
NH Right
Biz Scan Via PESTEL, 5 Forces & Stars Model+ U uman Rights
) ] SDGs Mega Trends 2022
Intervention Design
Identify & Share what policies
Workshop 2 - People Management Under )
How to deploy as Transformation Model
Digital Disruption
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HRBP Competencies

New Leadership Competencies
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Newest Skills Under disruption
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Digital Transformation

9.00 - 12.00 u.
(RE) Defining your new normal world
Global Megatrend and Emerging Technology

Plan the Transformation
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