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General

Environment

Social

Governance

Assessment of the overall
sustainability reporting.
Looks for policy statements
and compliance with global
standards.

Assessment of environmental
policy, impact measurement,
disclosure of metrics and
initiatives on energy, water,
waste and greenhouse gas
emissions.

Assessment of engagement
with community, suppliers,
employees and customers.

Assessment of governance
policy, reporting, systems,
financial control, board
quality and independence,
and audit quality.

Asian Sustainability Rating 2011

18

21

85

26

Is there a defined list of
stakeholders?

Does the company provide
water consumption data?

Does the company report
on specific hours/budget
for staff training?

Is there an anti-corruption/
bribery policy?

CSR Asia T3t uasdnInlsid11U3nmn 398 uaznsuSnTHna Ty

Nerfumsdianegifaedrafeiinlueds ldiaduauanudiu

maaﬂszmalunﬂﬁmmaL%sf[mﬂ,%l,nmsﬁﬂinﬁu 4 eonuvian lewn

YL U UNINTINYDINITINYINUNA

MU UAluNAI0IATEgNY §IaN uazRILIndaN 1189AnITAANI9

ulging vienagnisuanudsiiuaenils muilimidjiansesados

AUNIAIINTEaUlanagngls

Uszfiuanulauig n13da

LRZNTUTLAUHER NIIATIERRANTENUNWRILIAFON IINDILUIAG

AUMTITNRIY DT NNTURREUIRYLAEATIT 8 UNTZAN



ﬁiuﬁumﬂmiL%aﬂmﬁuqmu Adn
WHNU LAZEN
Usaifiuanulouiadiunsy
MAUAUATIINIT N1ITIBNU NTAIVANNIINTIEIUY QUNIWULRE
ANNTUBFTTVDIAUENTINMT TINIAUNNIBINTATIFBL

ftonlruannludsanelngie 138
%aLﬁu‘giﬁﬁ]ﬁmLamdwﬁ CSR éamyAumlyldnu
ﬁamlugﬂuuumw%maLﬁammiquﬂa N133ANANIINIABEN
Ao lE T IN AW LA ENHEN WS 9 CSR UM InaIa 1 21NN

@ 1

Munsaaanmsailstluridaniie day LazFIInFaN 38
fi5and1 “mIasiaiiadann” (Cause-related Marketing) (7%
NNIRNFIULLIINNITVY Lﬁiaﬁﬂﬁﬁaﬂmﬁaw%aaﬁuaguﬂiuau
NFIANNTBDIANTANTITULNAR
TufagdudnimmineneuiauaUuuuuazaunaead CSR

]
A o 2

AUU “ANNTURATOUFABNANTZNU” NHFaRIAN TIAANMTELTN

Aa a

pINIINTELIUMS AILFANNT I NNTIIADAY NMINER NTLT Lauds

9

NIYRIYNY

FIHIIUNNTIVY “RONULANNIURATIUABRIANYDIUTNA LN

992

nianIENUdaNMaTgULRzENTW” WuANBMEEAY 3 YszmIingIny

wda duumIUfUa uaznsaivqudidanisaniuns CSR
ludszinelng 39lalvdaauauue ayil

' A Modern Understanding of Corporate Social Responsibility: A New Definition 211

A Renewed EU Strategy 2011 - 14 for Corporate Social Responsibility

TNeNUMIITEvasya it innIndfud unizumniaid Jarhlasamiuiawgineg
ag19898u Wl 2553 - 2554

2



- magsnadulnnd
mwmmmm‘tammnu
csR umauiwaiiiie
wazladiduwldluians
WA

- adnIinyauiunavh
Aanysuiiaaiuayy
WRWAI TUTUNI D
< %
FIANNBUBNBIANT
nnniysanmaiuy
FIUNVBINTELIUMS
@TWLﬁuﬁqsﬁwaaaaﬁm

= ﬁmwﬁu@uﬁﬁmﬁm
CSR 1 JuaTinI17 2101
AN TN
famunaiiiaainns
YRINTIUINT 1T
Tnngdnufianisy
F1UIUIUNI 8209
wmmﬂ mmumuvm
mJaﬂ F9FIUNEH
Ll Guaaalfimuis
Qm@hﬁuﬁﬁ]’%waq
MIawiuny CSR 1u
SEAIEAIRl

+ aTasnuIfauazanudila
Wfieafiu CSR fiasefiu lay
A UAAITNNN18DBY CSR
lumagyiaineldiminzaniy
UIUNURZANNABIN TUBIRIAW
ne
NNNIAFIUAITIINNURAU
83RANN CSR PmunzENLeE
m‘lmﬂ@mﬁuﬂ@ﬂmnu

+

Tun13U U@ CSR a3dnIene
Sudugraniniesdnilaslid
uiiandilianudayiu CSR
ﬁmu@naqwﬁm‘m%mﬁ@mi
CSR ATALYN TINDIANWILSUN
wedeuaduaTEgia Jeay
URERINEaNTBIUTENA i
msmaﬂmwmﬂmammv
uimssamatssduiliisdos
senivnsdnIuasilauleids
p . ol
IANIAIINAINANNUIINN AU
CSRALMAGIUEN ) LazaLiumT
I R0AARBINUNIATFIUEING
I@mﬁumiﬂﬁﬁaﬁxjuﬂmww
NMINAWIDLIIUTIDT S

+

+

wualiufladym sy 2 3eau
Augiu Ae 1) msuflatiym
nmﬁuéjuUmiﬁmm@ﬂﬁﬁi’%ﬂu
Tuamizsu 2) nsunledyn
T2ULN@ILMTTILURBLTIAN
ﬁmmmﬁﬂﬂgjmimﬁwu;ﬂm
NNFINY
uwHufianyIunIalaIINdiasil
NITANATNIIUTCAUNANEA®
(Output) WAAWS (Outcome) Uz
Nanszny (Impact)

+

+



CSR liTaziduszauesAnIniaszauyanaa1IniLuInig
ARNEARINY AD “AITIINAUNAULDINDY LEIFIVLNUNFDBN M T8RS

ﬁu”

23°¢

’Lumioﬁ’uﬁuqsﬁﬂmﬁﬂﬂ ANINNLRUSHITNANT AR U e

o
reA o o o

T EgnaNogIINaAa UUNUAA RN Do W LLRENIN 11 39019

9

D2

Wl fudaunguaisnineifieslugiueiidusundniidvasdsan

(Corporate Citizenship)

wasdInn TNiimIssenudefuliunasdng

29ANIAITLINIITANT CSR agraduszuy WJunvzuiuny
ﬁmiiﬁuﬂgaLLa:ﬁ@umammaLﬁaa lagihuuifaniananns CSR
VFDAUNTNNIBYTNNTIUNTELIUNNTUTNITINBI84ANT 1A
laiunmsadieniszaulng

TUn1IWa w1 CSR adanI®1NInUTuuwInalimunsauny
Snwner09096nT loaRanson “Fefasansrandn’ lalg “Fafioading
Goansaniu” FsvunaBefiean19enu CSR Fa9tenananI=auun
lugszauanavatasdnTatedainu Mmonmruaidonal Wusia
ulsing nagns uazukdjia AnTruaumrdsadunafidsznoudie
JrEe 9550 waniihnane nuﬁqﬁixuuaﬁuamgutﬁadaLzﬁm

AMNUE 591849 CSR 189896NIAY

#9199 Aasdnsviieldiinanddoundunigesdniaunin

FenTing Il “msaTeguen”



fa_)
= CSRI

s PO
aaadugsioihodenw

“amuen” anavaneTnis mahlininauduauinousniuaud
lFasantlasunsseniuvanginy vildesdnsdnfonIwenns
sanldlagldondaduanndlaulaie nievilesdnsananin
Deaaaralnae 16

qmmmmﬁlﬂuﬁmauan’h CSR 18989AnTAITNReNIes]s
yauinlfianala ssdnsarsimuagueuaziiony CSR 10984603
T¥saauuazaanndosnu doldsnduindosnioutuosdnsou
WL eI NI dauduSunAiuand19iu 1 896nINdaInTg
N1TUNTLIINRIANAITNNUARLIU CSR WBI8IANTINNRNILDY
mi@hl,ﬁuﬁqsﬁﬂ@aa%wwammuL%qaudaﬁaﬂwﬁamﬁq@ vl

AueLaziiey CSR FOAANDIN

AY9EIUDARGU CSR AdATY

Triple Bottom Line nSo TBL

L auma

nasnu NS g
WRULIT,

98198v8U

dunu

IASYIND

AU
inungy
1dusssu

A lafiaginaiediay’

* W@UNNUWWIAA Triple Bottom Line 189 John Elkington Hiliguntis®a Cannibals with

Forks: the Triple Bottom Line of 21°" Century Businessm(1997)

6



HuuwAauag John Elkington SaWamannuwiaadai Brundtland
Commission Ta4a3dNIandszm @ larvua el 1987 Taauiiu
1384 People Planet waz Profit Aalianud@dyiunIneInMALAE
ﬂixl,ﬁumméhSﬁlaaﬁmasmam@aﬁa 3614 fn (nm3vi 1%
pinadvla) (mn%@qa@iaﬁdﬂmau%a) R (MIQua
Snmdanaden) Tndsduiiufamseanullssda I53300A008
GatnlFesdnInanInlsniuanudsiuasaauausidanNudaIns
veaglidlaieldadniasuiu 5m:m"l,ﬂ§jmméToﬁumaaaaﬁm

Corporate Citizenship

Products
& Services
Integration and Accountability
Addressing Social Challenges Values
Mission
i Principles
Responsible ol
Business Practices Policies
Community Operations

Market Strategy

o
[ SRR S R D ——

Boston College Center for Corporate Citizenship

WuuIfawes Boston College Center for Corporate Citizenship
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The Natural Step

...concentrations of substances extracted from the Earth’s
crust,

...concentrations of substances produced by society,

...degradation by physical means,

...people are not subject to conditions that systematically
undermine their capacity to meet their needs.

http://www.naturalstep.org/the-system-conditions

The Natural Step \uanguasdniNinnguaguunannsng
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__________________________________________________________

Stage of development

Step forward to sustainability Focus

Sustainability Competitive advantage

Green Marketing Reposition products/services

Eco-efficiencies Save money

Compliance Avoid liabilities

,_______________________~
N

__________________________________________________________

ﬁu‘l: Hitchcock & Willard. The Step-by-Step Guide to Sustainability Planning: How to
Create and Implement Sustainability Plans in Any Business or Organization (2008)

® http:/ /taragraphies.org/2011/01/11/the-natural-step/
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Policy Level Strategy
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9. N1SUSKHISYANIS CSR
CSR Management

Communication

! ! !

CSR Structure Stakeholder CSR

CSR Framework | Engagement Performance Total
Management Responsibilit
Participation p y
Network Management
Knowledge Management Integrated
CSR Initiatives & Activities CSR
IT for CSR

CSR/SD Report
International Standards (KPIs & Indicators)
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9.2 N1sWastunBuimnsgiu CSR

ISO 26000

Social responsibility: 7core subjects

AN
v

Holistic approach

6.8
Community
involvement
and development

6.3*
Human rights

6.2*Organizational

6.4%

Consumer ORGANIZATION Labour

issues practices

governance

6.6*
Fair operating
practices

6.5%
The environment

Interdependence
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The UN Global Compact asks companies to embrace, support and enact,
within their sphere of in fluence, a set of core values in the areas of human

rights, labour standards, the environment, and anti-corruption:

Businesses should support and respect the protection of
internationally proclaimed human rights; and
make sure that they are not complicit in human rights abuses.

Businesses should uphold the freedom of association and the
effective recognition of the right to collective bargaining;
the elimination of all forms of forced and compulsory labour;

the effective abolition of child labour; and
the elimination of discrimination in respect of employment

and occupation.

Businesses should support a precautionary approach to

environmental challenges;

undertake initiatives to promote greater environmental

responsibility; and

encourage the development and diffusion of

environmentally friendly technologies.

Businesses should work against corruption in all its forms,

including extortion and bribery.
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MMUUANTIL CSR 28989ANT0E1INT1N9) e lviudaz
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$»29&7J CSR Framework

Governance

wiadiwud ing (leadd)
71317 www.scg.co.th

Environment Society

Human Rights Safety,
and Managing Health
Community and the
Impacts Workplace

Managing
Climate Corporate

SU STAI NAB“_ITY Governance

Change
Risks

Economic
Environmental Development
Performance and Supply Chain
Management

ExxonMobil §3RaWaU
71317 Exxonmobil Corporate Citizenship Report 2012




||unﬁﬂ|ﬁauﬁU|lafnwsu§h1$5@n"|s
A2USUENBOURDaVAL AN

Community
Chest
Programme

Thrust 1 Thrust 2
Corporate Community
Challenge Philanthropy Volunteering

President’s

Thrust 3 Thrust 4

Resource Responsible
Conservation Business
Practice

Share water
International expertise
Responsibility globally

o ol Occupational International
ﬂF\’“r?"“t"_e" a Health and Disaster
gieslion Safety Assistance

PUB wiisuuImsdamsihveddszinadialys
7127+ http://www.pub.gov.sg

Planet

Darden §3flaAiaaNANT
71211: 2012 Darden Sustainability Report
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Community Sustainable

healthcare [| Products

Education J] Managing carbon
andresearch | Savingenergy
Community Carbon Fundraising || Sustainable transport
healthcare management Giving | Wasteand recycling
Volunteering | Water

Employee health Cause-related marketing
Healthy Product Diversity ] Corporate governance
workplaces sustainability Womenatwork I Healthyliving
Trainingand Our supply chain
development
Engaging
our people

Healthand
safety

Alliance Boots ﬁ]"’lmhanﬁﬁm‘ﬁuaxmLﬁafg"nmwuafzmmam
71371: Alliance Boots Corporte Responsibility Report 2012/13

9.4 nasntrnuAnagnsmu CSR

[H099ANITUMIA® AMUNINY UaZNTOUMIF TN CSR U7
msﬂ"mu@Lqunaqﬂﬁluiw:maLﬂu‘éafﬁ’lLﬂu’l,umiﬁmu@ﬁﬂma
mi@mﬁmmLﬁa"Lﬂ@jLﬂmmﬂqadaLLa:’iﬁﬂﬁﬂﬂﬁﬁmu@"ﬁ Aol
aemuneduuNwu 1903w uaslassnslussauljoanisea’ld
Renananldhmsimuaununagns csr iumsmuuansauns
HEHICREREN

padnTENNNInTUIAE Y CSR I@51L’%'m'mnaqw%ﬂ’nu%mﬁ@ms
CSR @8RanITN@E199 Teun nMImnualasigsianuIuAaTa Ly
CSR Lﬁaaﬁum&u’tﬁnnau’tuadﬁﬂﬁﬁmui’au 1T 3R IENTINNT
CSR 1138 CSR Agent NM13Muua3amMIsarnses wieasfansss
AUUARUEIIY 11U NITamIaNNiuasTzuunaluladziauine
Ve

Giam?iaﬁuﬁuﬂaqﬂﬁ"mﬂ%aﬂmﬁuQﬁmu‘lﬁlﬁy (Stakeholder
Engagement) WUAINITNAN 1T1 NMIIFUNBIIWTENIYL N1T§1393
ANNAAENTRITNTY NMITaUTETuEDaviu mﬂﬁymﬁwaﬂﬁ’] 98
AINTINNMIFIWMINEIUIINVDIWNTUNGIU LTU N1TDLTNUUIAA CSR
MI0UTZNIAUTANTINAAVBURLIINNITNES NITHIWENUW LY



uuoﬁﬂlﬁauﬁu1la3njsu§m$v‘@ms
ANUSUTABOURoAYAL AL

ﬁﬂﬂiiuﬁ@nnqunALﬂuﬁu UBNINNT JIRINITDYININTTNRI
m“?a"ﬂwﬁuQﬁmu"lﬁlﬁﬂmﬂuamﬁaﬁ@ummiﬁau? CSR 373N
iauﬁaﬁansiuﬂWiﬁaaWiﬁuQﬁdauiﬁlﬁsnﬂﬂguLﬁaa§waﬂ15§u§

LRTAMNNIINNDIENININU

Stakeholder engagement

Social development
fionssuwrundeAy | l misiauleviidouliide

Responsibility management
NISUSHISIANISADUSUWABOURMDEIAL

A anndiuiawngIiegediy

noag1unagns CSR

Unmatched S,
researchand :
development CEEEEiE
capability (D
People,
culture, values
and attitude

Unmatched

product
and brand
portfolio

Nutrition,
Innovation Health and
Wellness

and renovation
Good Food, Good Life

Our objective is to be the
recognised and trusted leader 5
merging
marketsand

S in Nutrition, Health and Wellness,
perational .

and the industry reference & Popularly

Q\ Positioned

- Products

C

efficiency
for financial performance

Q{\Q
Operational pillars Yy 6 Growth drivers
’
Whenever, e
consumption

wherever,
however

[
<
<
8
[}
£
o
(O]

Consumer
o Premiumisation
communication

Nestlé g3fadnulnmnsuazgunw
71371: Nestlé Annual Report 2011
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PROFITABLE
VOLUME

GROWTH

Citizenship Tenets

SUSTAINABLE
LIVING

Unilever g3fiandnaudgdlnauilng
71217+ http://www.unilever.com

ACT and create
in an ethical
manner and consider
the consequences
of our decisions on
people and the planet

Commitments

CHAMPION

the well-being
and happiness of
kids and families in
our endeavors

INSPIRE
kids and
families to make
a lasting, positive
change in the world

Environmental Footprint:
Minimize our environmental footprint

Respectful Workplaces:
Foster safe, respectful and inclusive
workplaces wherever we do business

Strategic Philanthropy:
Utilize strategic philanthropy to
make a lasting, positive change
in communities around the world

Safe Products:
Design, manufacture and operate
products with safety as a top priority

Integrated Citizenship:
Support the business through
responsible governance practices

Human Rights:

Respect and support international
principles aimed at protecting
and promoting human rights

Healthier Families:
Partner with parents in their quest
to raise healthy kids

Parental Involvement:

Listen to, understand and respect
the needs and expectations of
parents and caregivers

Responsible Marketing:
Maintain clear and respectful
guidelines for marketing to kids

Kids Experiences:

Create safe, age-appropriate and
culturally diverse entertainment
experiences for kids

The Walt Disney Company ﬁqiﬁﬁ]ﬁuLﬁ\‘]LLa:ﬁa
71217 The Walt Disney Company Citizenship Targets 2012

Catalyze Action:

Create opportunities for kids, parents,
employees and communities to help
people and the planet

Encourage Compassion:
Provide happiness, hope and
laughter to those who need it most

Nurture Creativity:

Harness the power of creativity and
imagination to improve the lives of
kids and the communities they live in

Connect Kids to Nature:
Connect kids to nature to develop
lifelong conservation values
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(Stakeholder Management)
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Strategic CSR

A business strategy that is
integrated with core business
objectives and core
competencies of the firm, and
form the outset is designed to
create business value and
positive social change, and is
embedded in day-to-day
business culture and
operations.

Kellie A. McElhaney. Just Good Business: The Strategic Guide to Aligning
Corporate Responsibility and Brand (2009)
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CSR substance first, branding second

Goal
CSR

Kellie A. McElhaney. Just Good Business: The Strategic Guide to Aligning Corporate
Responsibility and Brand (2008)
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The Sustainability Reporting The Global Reporting Initiative’s Sustainability
Guidelines of the Global Reporting Guidelines represent the first global
Reporting Initiative (GRI) framework for comprehensive sustainability
2006 (G3) reporting, encompassing the “triple bottom line”

of economic, environmental, and social issues.
The Guidelines bring reporters and report users
alike one major step closer to elevating
sustainability reporting to a level consistent
with financial reporting.



Framework for Public Environmental
Reporting, and Australian approach

General Guidelines on
Environmental Reporting

Japanese Environmental Reporting
Guidelines, Guidance for Publishing
Environmental Reporting

Der Leitfaden “Der
Nachhaltigkeitsbericht”

The CEFIC Responsible

Care-Health, Safety and
Environmental reporting
guidelines

The WICE guidelines

CBI guideline: “Introducing
environmental reporting”

UNEP/Sustainability reports
“Engaging Stakeholders”

The Forum on Environmental
Reporting (FEEM) Guidelines
for preparation of company
environmental reports

Guideline document was published in March 2000
by Environment Australia. Very good and complete
guidelines.

Guidelines of the UK Department for Environment,
Food and Rural Affairs (DEFRA) were published
in 2001.

Guideline document was published in February
2001 by the Ministry of the Environment,
Government of Japan.

A German guideline for sustainability reporting was
published.

The European Chemical Industry Council (CEFIC)
published guidelines in 1998 for the European
chemical companies. Their previous guidelines of
1993 were also well-known in other sectors.

The World Industry Council for the Environment
(WICE) is a global coalition of enterprises initiated
in 1993 by the International Chamber of Commerce
(ICC). In 1995 they published their guidelines for
voluntary reporting.

This small booklet was published by the
Confederation of British Industries (CBI) in 1995
and provided a guide to the key issues. It also
clarified the reporting requirements of the CBI
Environment Business Forum. It referred and made
use of the WICE and PERI guidelines.

UNEP/SustainAbility published a report, Engaging
Stakeholders, Vols 1 and 2 in 1996. Volume

1: The Benchmark Survey covers international
trends in corporate environmental reporting;
introduces new and revised reporting and
benchmarking tools. Volume 2: The Case Studies
focuses on the activities and perspectives of 12
very different users of corporate environmental
reports. In 1997 the 1997 Benchmark Survey

has been published.

The working group Forum on Environmental
Reporting of the Fondazione Eni Enrico Mattei
(FEEM) in Italy produced these guidelines

in 1995.

The International Corporate Sustainability Reporting Site, Netherlands
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